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DOCTOR, LAWYER, CATTLEMAN, TOO 


ALL BOUGHT H-BONDS. .. HOW ABOUT YOU? 





DOCTOR: “I’m 62 and setting up a retire- 
ment program. I wanted to keep my money 
safe, while earning good interest on it. So 
I'm buying an H Bond each month.” 





YOUNG COUPLE: “We inherited money 
from our parents. On advice of our banker, 
we put entire amount into H Bonds.” 


SMALL TOWN BANKER: “I buy $5,000 
worth of H Bonds each year. I advise 
customers to invest in H’s, too.” 





LAWYER: “I’m close to retirement. So I’ve 


sold my farm and invested a large part of 
the proceeds in H Bonds. I know now, 
what my money will earn.” 





- 


CATTLEMAN: “I sold 100 head of cattle 
when they brought the best prices of the 
year. After paying the bank, I invested 
$1,000 in H Bonds.” 


How do folks like yourself — people liv- 
ing in rural areas—invest their money? 
Read these true case histories! 





A Series “H” Savings Bond —income- 
paying companion of the E Bond—is the 
right answer to the question “How can I 

eep my money safe while earning good 
interest on it?” H Bonds yield an aver- 
age 3%4% interest to their 10-year matur- 
ity, with interest paid twice a year by 
Treasury check mailed to you. Denomi- 
nations are $500, $1,000, $5,000 and 
$10,000. Order H Bonds through your 
bank. 


Did you know that you can exchange 
your Series E Bonds for,H Bonds when 
you need current income? The exchange 
can be made in units of $500 or more— 
and the tax on your accumulated E Bond 
interest is deferred until the H Bonds 
mature or are cashed. See your banker. 


You Save More Than Money With 


SERIES H SAVINGS BONDS 
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NEWS AND TRENDS 


LETTERS 
TALK AND PREDICTIONS 
INSIDE THE STATE 


ONE-DAY CRUISES 


Competition is growing in off-shore cruising 
from South Florida Ports. Canaveral Inter- 
national Corp. is newest firm to offer one-day 


cruises to Bimini and the Bahamas. 13 BUSINESSMEN IN THE NEWS 10 
FLORIDA CLOSE-UPS 26 
JOHN MacARTHUR 
One of the world’s richest men, MacArthur is ree ad 
developing Palm Beach Gardens because “It’s PEOPLE AND CHANGES 32 
what I want to do. 've always had my mischief 
rag Semagge ... where I’ve done things just for TRADE CALENDAR 34 
the fun of doing them. Sometimes they've 
made money, sometimes they haven't,” he TALLAHASSEE LETTER 35 
says. 14 
NEXT MONTH 





ALLIED PRODUCTS OF FLORIDA, INC. 


New St. Petersburg firm is tackling real es- 
tate, building, and remodeling problems for 
all comers. 17 





What the Moon 
Means to Florida 


Next month’s TREND will carry a 
special report on “What the Moon 
Means to Florida.” The decision to 
launch the Apollo moon probe from 


OUIDA BAGGETT REGAN 
She’s young and pretty and a doting mother. 


She’s also a self-made millionaire. It was for 
her brains, energy, tenacity and leadership 
that the governor appointed her to head Flor- 





Florida will have a tremendous impact on 


the state’s economy only if Florida pre-. 


pares for it intelligently. 








ida’s new Council on Economic Development. Most leaders in the state recognize this 
20 
truth; they recognize that the space pro- 
gram is not manna from heaven, but is 
the most serious challenge Florida has 
WRESTLING STRONG HOLD ON JAX ever faced. The rewards for meeting this 
Jacksonville’s two-year-old, $3.5 million coli- challenge successfully are enormous in 
seum is giving the grunt ‘n’ groan sport an rae § fend poe ay on 
edge over other spectator sports. 22 met successfully, Florida will scarcely 
benefit at all. 
Next month’s special report will re- 
REDWING CARRIERS, INC. view and assay what is now being done 
Tampa bulk petroleum carrier, which went na hgh yr petting Lege 
public in J uly, last year grossed more than January issue handy long after you receive 
$4.3 million, making it one of the largest firms it, and refer to it again and again. 
of its kind in the U.S. Its success is credited 
in large measure to President Charles Mendez 
energy and hard work. 23 


FLORIDA TREND is published monthly by Florida Grower Publications, Inc., P. O. Box 150, Tampa, Florida, publishers of FLORIDA 
GROWER & RANCHER, and is issued by Florida Grower Press, Tampa, Florida, Charles G. Mullen, Jr., president. Editorial, Circulation 
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Frank McLeod, 401 N.E. 22nd St., Miami, Florida, Phone FRanklin 1+2594. Subscriptions price of FLORIDA TREND is $3.00 for 12 
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Letters 





Bede Aircraft .. . 


: Your New Industries Section lists 
Bede Aircraft as a new industry in Mar- 
tin County. In actuality, Bede had con- 
sidered Martin County but finally de- 
cided on Springfield, Ohio, with the pos- 
sibilty of a research laboratory here some- 
time in the future. 


We are curious to know the source of 
this false information relative to Bede Air- 
craft. 


Deane H. Stokes, President 
Talona Development Company 
Stuart. 


(Ed. Note: The information came from 
the Business Research Department of the 
Industrial Division, Florida Development 
Commission, which admits some of its 
information is unverified. 


Management Confesses 


. . . Please send me two copies of the Re- 
search Report FLORIDA MANAGEMENT 
CONFESSES ITS PROBLEMS. My check 
is enclosed. 


And congratulations on this splendid 
analysis. My work for several years has 
been with the aluminum window, door, 
bath enclosure, and similar type products 
industry. It has been distressing to see how 
this particular type industry has degraded 
itself by its internecine practices of price 
cutting, and dragging large and small 
firms into impotence. 


You have hit many areas of causes and 
results: Inefficient management, incorrect 
or negligent cost accounting, bad plant 
operation, poor supervision over shop per- 
sonnel, inadequate controls or absence of 
quality standards, passing the buck, poor 
grading of salesmen, lack of direction or 
planning for sales forces, top executives 
trying to do too many things themselves, 
indecision, little understanding of ad- 
vertising — how to create it, use it, and 
follow it up to make it pay .. . Lack of 
faith or belief in others, and in themselves. 
Fear. Summed up in weakness of moral 
stamina and lack of foresight .. . 
Frederick Rich 


Frederick Rich and Associates 
Miami. 
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You can read 


Florida TREND when 
you fly NATIONAL— 


copies on every plane. 


NATIONAL 
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Talk and Predictions 

















New Directions in Mechanical Citrus Harvesting . . . 
Atlantic Coast Line Emphasizes Passenger Service . . . 
Northwest Florida Growth to Slow Down 


ss MECHANICAL CITRUS HAR- 
VESTING, in which area rapid 
strides are being made, may take 
unexpected forms, according to G. 
E. Coppock of the Florida Citrus 
Commission. Speaking recently at 
the Florida Horticultural Society 
meeting at Miami Beach, he said 
that in future trees may be pruned 
into shapes suited to the use of 
mechanical shakers and catchers. It 
may also be possible some day to 
spray trees with chemicals to make 
them release fruit, he said. 


se“ATLANTIC COAST LINE 
RAILROAD is in the passenger 
business to stay,” declared ALC Pres- 
ident W. Thomas Rice in Jackson- 
ville recently. 

He outlined service improvements 
made by Coast Line in the last two 
years to win more rail travelers. 
These included assignment of pass- 
enger representatives to streamlin- 
ers, new ticket offices and passenger 
stations, conversion of many sleeping 
cars to more popular types, and the 
installation of a central reservation 
bureau to speed up reservations and 
eliminate duplicate assignments of 
passengers. 

“We are living in an age where the 
average American would tell you 
that the railroads are not interested 
in passenger business . . . that they 
are trying to downgrade it . . . but 
that is not true on Coast Line and 
don’t let anyone tell you it is,” Rice 
said. 


ssA HARD SELL FOR EURO- 
PEAN TOURISTS has been launch- 
in Florida in the wake of a tour 
abroad by Governor Farris Bryant 
and Florida Development Commis- 
sion Chairman Wendell Jarrard. 

Jarrard said they found high pros- 
perity in Europe, and there were 
plenty of Europeans who-could af- 
ford a Florida vacation. Jarrard said 
he was convinced more Europeans 
would come to Florida if they knew 
about hotel rates and travel sched- 
ules, and consequently the Develop- 
ment Commission would immediate- 
ly start making this information avail- 
able via brochures distributed in 
Europe through airlines, tourist of- 
fices and American representatives. 
At the same time, he urged Florida 
hotels to employ more multilingual 
clerks and provide special services 
for foreign visitors. 


ss NORTHWEST FLORIDA’S 
GROWTH will not continue at a rate 
higher than the national average, as 
it has in the past several years, said 
R. L. Pulley, president of Gulf Power 
Company. But the growth rate will 
be in keeping with the national aver- 
age. 

Addressing the Crestview Kiwanis 
Club, Pulley pointed to Gulf Power's 
existing $87 million investment in the 
region, and said the company expects 
to invest $49 million more in the 
period 1961-64. The new investment 
does not anticipate the requirements 
of a new large industry, though such 
a need could be supplied by the util- 
ity from its resources. 


seTWO TYPES OF INDUSTRY 
form the pattern of resettlement of 
plants in Florida: one serves the 
growing consumer market in the 
state, the second is defense-oriented,” 
said A. R. Timberman, manager of 
Tampa’s Committee of 100, address- 
ing an industry development group 
in Bradenton. “The first type is 
drawn to Florida by its rapidly grow- 
ing population and by rising trans- 
portation costs. The second type 
finds Florida attractive in programs 
of recruiting skilled scientific em- 
ployees.” 


ssSEVEN MILLION’ FLORID- 
IANS BY 1970 is seen in a Univer- 
sity of Florida study. As of July 1 
this year, residents in the state had 
increased by 206,500 over the 1960 
Census figure to total 5,158,000. This 
reflected an average statewide 
growth of 4.2 per cent for the year. 
The growth Codes was Charlotte 
County, with population moving up 
from 12,600 to 16,400, or 30.2 per 
cent, 


as THE PRIZE IS UP TO $1,000 for 
the “best trade name or slogan for 
Florida fruits and vegetables.” $300 
of the money was recently put up by 
the Florida Citrus Commission, the 
rest has come from assorted other 
individuals and companies. 

The contest was first announced 
by Agriculture Commissioner Doyle 
Connor at the Florida Fruit and 
Vegetable Association convention in 
Miami Beach last September. Since 
that time Connor has received more 
than 800 proposed slogans: 


aa AN OFFICIAL U. S. GOVERN- 
MENT RECEPTION AND INFOR- 
MATION CENTER for foreign vi- 
sitors in the Miami area is advocated 
by Representative Dante V. Fascelle, 
who has presented the idea to the 
U. S. Travel Service, a new federal 
agency designed to promote travel 
in the U. S. by foreign tourists. 

The director of the U. S. Travel 
Service, Voit Gilmore, wrote the 
Congressman: “Your suggestion has 
great merit. Miami's importance as 
a gateway to our country is well 
known. We will soon be in touch 
with interested groups in Miami to 
work out a practicable means of 
cooperation and liaison in relation 
to a prototype visitor information 
center.” 


as THE CENTRAL FLORIDA RE- 
CORD, a new weekly newspaper, 
began publication November 18 
when 100,000 free introductory 
copies were placed on doorsteps in 
Orange and surrounding counties. 
Price will be four cents a copy on 
news stands, a dollar a year to sub- 
scribers. 

Joseph Royale, president of Na- 
tional Management Services Asso- 
ciates, Orlando, which publishes the 
new paper, says he plans to go daily 
in about a year if the venture meets 
with success as a weekly. 

“We intend to be a true commun- 
ity newspaper,” Royale said. “We'll 
carry no world news. We'll feature 
editorials and columns about local 
politics and industrial development. 
For the women, we'll provide tips on 
home maintenance, recipe swapping 
and a column on teen talents.” 


as THE SANFORD - CAPE CAN- 
AVERAL CANAL is the most vital 
link in the Florida cross-state canal 
system,” Secretary of State Tom 
Adams told members of the Seminole 
(Sanford) Chamber of Commerce 
last month. He said the Canal Au- 
thority of Florida is meeting every 
month with the U. S. Army Engineers 
who are working on the recently- 
authorized feasibility survey of the 
cross state canal. He also said the 
Canal Authority is working closely 
with leaders of four neighboring 
states to sustain the economic devel- 
opment of the Southeast. through 
barge transportation facilities. 
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Houston Corporation Gets FPC Go-Ahead for 
Expansion Program Totalling Nearly $30 Million 


esTHE HOUSTON CORPORA- 
TION has announced that the Feder- 
al Power Commission granted per- 
mission to its two affiliate pipeline 
companies, the Houston Texas Gas 
and Oil Corporation of St. Peters- 
burg and Coastal Transmission Cor- 
poration of Houston, Texas, to pro- 
ceed with the proposed expansion 
of their pipeline systems to provide 
additional natural gas service to 
Florida. This action by the FPC re- 
moves certain conditions set forth 
by the Commission in its order last 
August authorizing the expansion. 

The permitted expansion will in- 
crease the maximum day deliveries 
into the Florida peninsula from the 
present 275 million to 371 million 
cubic feet. 

“We believe we can now proceed 
with our over-all financing plan for 
the Coastal Transmission-Houston 
Texas Gas and Oil Corporation pipe- 
line expansion and the Florida Hy- 
drocarbons plant, to be built just 
north of Gainesville,” stated W. J. 
Bowen, president of The Houston 
Corporation and its subsidiaries. 

The expansion of the two pipeline 
systems will cost an estimated $23,- 
500,000, and the construction of the 
liquid hydrocarbon extraction plant, 
$6,250,000. 


sxA THIRTY-STORY BUILDING, 
the tallest in Florida, is planned for 
downtown Miami's Biscayne Boule- 
vard on the site of the notorious old 
Clover Club, which was torn down 
earlier this year. 

Builder will be Maule Industries’ 
Chairman Jose Ferre and his son 
Maurice. The skyscraper is planned 
as a “showplace of concrete,” with 
no structural steel in its design — 
only reinforced concrete. Maule In- 
dustries is Florida’s largest concrete 
products company. 


esA COURSE IN INDUSTRIAL 
REAL ESTATE, the first in the na- 
tion, is now offered by the Univer- 
sity of Florida’s College of Business 
Administration. 

“Our objective is to turn out an 
enlightened person who can plan 
the maximum use of land adaptive 
to industry,” says Dr. William Shen- 
kel, course coordinator. 
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The course centers around the in- 
dustrial park, but covers “every- 
thing communities and real estate 
men should know” about picking 
plant locations and attracting and 
financing new industry. 

Dr. Shenkel was ini by the 
university to develop the course (for 
which no textbook yet exists) after 
it received a four-year, $10,000 grant 
from the American Society of In- 
dustrial Realtors. 


eaGULF - AMERICAN LAND 
CORP. has taken to the air to sell 
homesites at its Cape Coral De- 
velopment, near Ft. Myers. The 
company operates a fleet of five 
Cessna Skyhawks to give prospec- 
tive buyers an aerial view of the 
huge land development. 





Ee ee ng _ “oe 
FOUR OF CAPE CORAL’S Cessna Skyhawk air- 


plane fleet, which shuttles prospective home- 
site customers over Cape Coral, near Ft. Myers. 


Prospective buyers can study the 
proposed home site in relation to 
shopping facilities, schools and rec- 
reational facilities. 

Cape Coral predicts that more 
than 108,000 people will be given 
a bird’s eye view of the develop- 
ment during the next year. 


ssA NATIONAL GRANDMOTH- 
ER’S VILLAGE will be built in 
Clearwater within two years, if plans 
announced by the convention of the 
National Federation of Grandmoth- 
er Clubs, which met recently at 
Miami Beach, are carried out. 

The Village would have 512 units 
to house 1,000 Grandmother Club 
members from chapters throughout 
the nation. A 40-acre site near Tar- 
pon Lake has been selected. Al- 
ready the Federation has $43,000 in 
a building fund, and is applying for 
federal assistance. Architect will be 
C. Dale Dykema of. Clearwater. 














as AN INTERNATIONAL DESIGS 
CENTER is under construction i 
Miami to serve as a permanent show 
case for manufacturers of both nom 
residential interiors and home furr 
ishings. Scheduled to open in Jan 
ary, it will allow designers and thei 
clients to choose from a wide var 
iety of the products of those ind 
tries. 

In addition to 120 display areas be 
ing leased by manufacturers, 
Design Center will include an “edi- 
torial area” which will feature a) 
series of the best, most provacative 
and newest exhibits in the interior 
design field. 

The only other similar building in 
the nation is the Design Center of 
New York City. 

Two architects — James Deen and 
Igor Polevitzky — four interior de- 
signers — Herbert Saiger, Jack Cam- 
eron, Haygood Lassiter, and Richard 
Plumer — and merchandising and 
product consultant Alfred Auerback 
will compose the Center’s advisory 


board. 


. ere. WTP 


eeA NEW OIL EXPLORATION 
TECHNIQUE, “Vibroseis”, is being 
used in Hendry County. It uses vi- 
brations emitted by specially out- 
fitted trucks in place of dynamite to 
generate seismic soundings, useful 
in mapping subsurface formations. 
H. L. Ernst, chief of the 15-man 
crew of Seismograph Service Corpor- 
ation, Tulsa, Oklahoma, says: “The 
crew we are using here in LaBelle is 
the first in the continental U. S. to 
use the Vibroseis system.” He said 
personnel is being trained on the 
project to conduct the same type 
operation in Libya and elsewhere. 


seca TCE 


ss“WE WILL SEEK DOWN- 
TOWN TAMPA property,” said Gil- 
bert E. Turner, chairman of the | 
Florida Investment Realty Securities . | 
Trust. Last month the newly created 
real estate trust purchased the 58- | 
unit Morrison Court Apartments in 
Tampa for $157,000. The Trust is 
currently selling $198,000 in addi- 
tional stock. Turner, speaking of 
Tampa, added, “This talk about 
downtown Tampa dying is silly. The 
way we see it, it can’t help but } 
grow. 
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ssINDUSTRIAL GROWTH OF 
NORTH FLORIDA'S Lake City can 
be credited to planning, a good bus- 
iness climate and a transportation 
network which makes Lake City “a 
favorable location for distribution 
to all points in the Southeast,” ac- 
cording to Chamber of Commerce 
Manager Sam Brewer. 

In recent weeks, two new in- 
dustrial plants and one major ex- 
pansion have been announced. 
Seafury, Inc., a manufacturer of 
fiber glass boats, and Aero Corpora- 
tion of Lake City, engaged in the 
inspection, repair and modification 
of military aircraft, are setting up 
shop in the area. Southern Wood 
and Preserving Company, estab- 
lished six years ago, will nearly 
double its capacity to turn out lum- 
ber and poles and pulpwood chips. 

East-west Interstate Highway 10 
and north-south Interstate 75 will 
intersect near Lake City. 


ss UMBAUGH AIRCRAFT COR- 
PORATION, which recently gained 
federal approval for a gyroplane de- 
signed for mass production, has an- 
nounced that it has obtained a 
lease on the Bartow Airport indust- 
rial center for a plant site. 

Raymond E. Umbaugh, president, 
said the company plans to start tool- 
ing for production immediately. He 
added the company will eventually 
employ about 3,000. 

The gyroplane was developed at 
the Fairchild Engine and Aircraft 
Company plant in Hagerstown, 
Maryland, where Umbaugh previ- 
ously was headquartered. Ceiben h 
said the decision to move to. Florida 
was dictated by a more favorable 
year-round climate and availablity 
of necessary labor. 


eaA “SYMPOSIUM ON NATION- 
AL SECURITY”, will be sheld by 
the Industrial College of the Armed 
Forces and will be offered in Or- 
lando December 4-15. It will be 
sponsored by the Orlando Chamber 
of Commerce. 

“The seminar is an information- 
packed presentation of facts our ci- 
tizens should know about the status 
of our national security. It points 
to the national and international 
problems confronting our country 
today, the scientific demands and 
technological trends, and the eco- 
nomics . . . It is designed to in- 


crease general understanding of the 
need for cooperation and prepara- 
tion in these times of national dan- 
ger,” said General William E. Kep- 
ner, chairman of the program. 

Instruction will be by senior offi- 
cers from the Industrial College 
faculty in Washington. 


es THE SOUTHEASTERN INDUS- 
TRIAL DEVELOPMENT COUN- 
CIL, meeting in Tampa last month, 
approved a program setting up spe- 
cial university courses to advance the 
industrial development profession. 

The first course, to be held at the 
University of Oklahoma next sum- 
mer, would consist of a minimum 
of three sessions, each lasting one 
week. Georgia Tech would be in- 
vited to assist in the first course; la- 
ter, similar courses would be held 
at Georgia Tech and other institu- 
tions. Board of Control for the pro- 
gram would be the Council's educa- 
tion committee. The Council voted 
to make $2,000 available to offset 
costs of the program. 


seTHE PLUSH BAL HARBOR 
HOTEL, in Bal Harbor just north 
of Miami Beach, will be converted 
into a medical clinic catering to 
top executives, according to recently 
announced plans which envision fi- 
nancing the project with a $2 mil- 
lion public stock issue. 

John J. Mann, Detroit auto dealer 
and president of Bal Harbor Diag- 
nostic Services, Inc., a new company 
organized to operate the clinic, 
said 20 of the hotel's 191 rooms will 
be converted into laboratories and 
other medical facilities. The remain- 
ing rooms will be for patients. 

The clinic’s advisory board will 
be headed by Dr. Morris Fishbein, 
former editor of the Journal of the 
American Medical Association. 

Mann said the clinic will be de- 
signed to serve executives and air- 
line pilots who want complete, peri- 
odic medical examinations. 


sa THE 177-ACRE SITE OF AFRI- 
CA, USA, at Boca Raton, sold re- 
cently by owner John Pedersen to 
Rhode Islanders Robert Prount and 
Henry Tise for $1.1 million, will be 
subdivided for a shopping center and 
for 500 homes in the $20,000 to 
$35,000 range, according to the new 
owners, 


The development will retain as 
many of the 50,000 exotic plants and 
trees, as possible, according to Ar- 
thur Tingley, Jr. of Property In- 
vestments, Inc., Pompano Beach, 
who handled the sale. “The foliage, 
plus the exteremely high elevation, 
are what make the property so valu- 
able,” he said. 


asSTATE INDUSTRIAL COM.- 
MISSION CHAIRMAN A. Worley 
Brown has termed Jacksonville’s pi- 
lot job-finding program a success, 
and plans to extend it to other ur- 
ban areas in the state. 

“We assigned account executives 
to certain segments of business and 
industry, and they became intimate- 
ly acquainted with the employment 
needs of the firms they served. This 
led to good employer relations and 
more job openings,” said Brown. “I 
think those employer visits are the 
key to success in Jacksonville.” 

Brown said the pilot program in 
Jacksonville has made employers a- 
ware of the services performed by 
the State Employment Service, and 
has encouraged them to take ad- 
vantage of those services. At the 
same time, Employment Service per- 
sonnel got a much better idea of the 
kinds of workers that are wanted by 
employers. 

“Businessmen and industrialists in 
Jacksonville who have never used the 
State Employment Service are using 
it now,” Brown said. 

Plans call for setting up job-finding 
programs like Jacksonville's in Pensa- 
cola, Miami, Hollywood-Fort Lau- 
derdale, Tampa, St. Petersburg- 
Clearwater and West Palm Beach. 


as THE GENERAL EXTENSION 
DIVISION of Florida and the Man- 
agement Center of the College of 
Business Administration of the Uni- 
versity of Florida in Gainesville will 
offer the following courses to man- 
agement in the coming months: 

December 1961—Going to the Pub- 
lic for Corporate Funds. 

January 1962—New Horizons for 
the Central City. 

February—National Transportation 
Policy: What It Is — What It should 
Be; Administrative Decision - Mak- 
ing. 

March—Administering an R & D 
Program. 

June—Management Development 
Conference. 
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“Your gavel, sir!”’ 


Of course, gavel-pounding at 
The Columbus is hardly necessary. 
The very atmosphere in any of our 
four magnificent mezzanine meeting 
rooms stimulates orderly, 
productive business sessions. 
lf you haven't enjoyed our 
meeting and banquet room 
facilities for top level 
executive get-togethers, we urge 
that you do so soon. Your gavel 
(if needed), will be waiting... 

















SPECIAL MACHINES 
AND TOOLS 
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Dunn Engineering Co. 


317 S. MERIDIAN e@ TAMPA 2, FLORIDA 
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se THE ZAYRE CORPORATION, 
a five-year-old New England dis. 
count chain, has opened a depart- 
ment store in Miami. The store, 
22nd in the Zayre chain, will have 
more than 85 departments. 

The Zayre Corporation acquired 
the capital stock of New England 
Trading Corporation, Bell Shops, 
Nugents and other affiiliated stores 
in August 1960. 

The company has a second Miami 
store planned, as well as nine others 


planned or under construction in 
Florida. 


esFOOD FAIR’ PROPERTIES, 
INC. is negotiating to acquire all 
outstanding stock of Major Realty 
Corp. Food Fair would exchange 
one of its shares for two Major Realty 
shares, company officials said. Major 
Realty has about three million shares 
outstanding. 

Samuel Friedland, president of 
Food Fair, said the move would give 
Food Fair a broader base of diversi- 
fication in its real estate operations. 
Major Realty Corp., based in Miami, 
develops and sells unimproved Flor- 
ida land and works on urban rede- 
velopment projects. 


es HUMBLE OIL CO. has purchas- 
ed all assets of the Singleton Oil Co., 
which operated 15 service stations 
in the Sarasota area. The Singleton 
firm had been in the service station 
business in Florida for 30 years. 

R. H. Venn, vice president of 
Humble, said the firm will convert 
the stations to Esso brand outlets. 
No financial terms of the transaction 
were disclosed. 


Publications For Business 


Harbor Operations, Regulations, Serv- 
ices Charges, detailed information on the 
Tampa port. For free copy write Hills- 
borough County Port Authority, P. O. 
Box 981, Tampa. 


Personal Income Tax Reform, Economic 
Leaflets, by Irving J. Goffman, assistant 
professor of economics, University of Flor- 
ida. 

“The Revolution in the Food Industries,” 
by Cecil N. Smith, Vol. XX No. 5, Eco- 
nomic Leaflets, and “Labor Saving in 
Transportation,’ by Robert W. Bradbury, 
Vol. XX No. 6, Economic Leaflets, Pub- 
lished by the Bureau of Economic and 
Business Research, College of Business 
Administration, University of Florida, 
Gainesville, Fla. Free to Florida residents; 
10 cents to non residents; 10 cents for 
extra copies. 

Labor Unions in Florida, write Paul 
Douglass, Center for Practical Politics, 1 
Carnegie Hall, Rollins College, Winter 
Park, Fla. 
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AIR FACILITIES 


Airlines and Port Authority 
Invest $37 Million-Plus 
for New Construction 

in Dade County 


More than $37 million in airport 
and airline expansion is under way 
in the Greater Miami area. 

Ground was broken recently by 
Captain Eddie Rickenbacker for a 
$16 million Eastern Air Lines jet 
overhaul! base at Miami Internation- 
al Airport that will add an addi- 
tional 1,000 employes to Eastern’s 
current work force of 7,500. It is 
expected to be completed late in 
1962. 

Pan American Airways is plan- 
ning a $5 million addition to cen- 
tralize its maintenance and over- 
haul facilities for jet and piston air- 
craft. 

Construction on Pan Am’s three- 
story building is expected to begin 
in the first half of 1962. The new 
facility will tie into the airplane’s pre- 
sent hangars and provide nearly 
300,000 additional square feet of 
work area. 

The third big addition is being 
made by the Dade County Port Au- 
thority, which is taking over the $16 
million Opa-locka Marine Corps Air 
Station for “public aviation” pur- 
poses. The port authority is renovat- 
ing the 1,830 acres and will put the 
base in operation early next year, ac- 
cording to Alan Stewart, authority 
director. 

Eastern and Pan American ex- 
pansion programs are being financed 
by the port authority, with amorti- 
zation through their leases. 

The acquisition of Opa-locka cli- 
maxed five years of negotiation with 
the Federal government, which had 
declared it as surplus. The 230 build- 
ings, ranging from barracks to huge 
hangars cost the Federal Govern- 
ment $16,065,089. Dade County re- 
ceived them at no cost. : 

These buildings will be rented to 
businesses in related aircraft fields 
at rates competitive with other air- 
ports in the area, according to Stew- 
art. He hopes to make the facility 
self-supporting. End 
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NOW READY FOR YOUR 
BUSINESS or PLEASURE LEASE 


Cruise worry 
free! If you can 
drive a car you can 
operate an ‘Adventure’ 
cruiser. Completely equipped with approved safety de- 
vices. Short wave radio, depth indicator, and charts. 
All you need is food for the galley. No problems — 
moorings, storage, upkeep, insurance, or the other 
worries to spoil your private pleasure outing. 


20’ to 45’ in length 
sleeping 2 to 10 persons 





Write for information on day, week, month or season lease 


MR. T. P. FOX, Representing Adventure Boats 
Suite 520 Stovall Professional Building 
Tampa, Florida Phone 229-0084 or WE 8-4554 after 6 
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What A Gift! 





Everyone feels better and is 
happier with 
MUSIC-by-MUZAK* 
in the air. 


MUZAK is one of the few 
employee benefits that also 
benefit management. 


*MUZAK—Reg. U.S. Pat. Off. 
Tropical Music 
Sewice Juc. 

219 S. Packwood — Tampa 





MOVING? 


Do-it-yourself, 


SAVE 50%! 





FIRST WITH ONE-WAY 
TRUCK RENTALS 
COAST TO COAST 





with 16-ft. van bodies 
Make Your Reservation Today! 


THROUGHOUT FLORIDA 
Main Office: 6050 W. Hillsborough Ave, 
Tampa, Florida 
Phone: 877-2200 
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Businessmen in the News 








Rooney Firm Expects 
$25 Million Gross 


In a period when construction has 
sagged sharply in Florida, Frank J. 
Rooney, 57 - year-old president of 
Frank J. Rooney, Inc., Miami, Fort 
Lauderdale, and Tampa, announced 
last month his firm will do a gross 
volume of $25 million this year. 

Rooney has a score of major build- 
ing projects to his credit this year 
including big high-rise apartments 
like the 253-unit Harbour House and 
the 130-unit Caribbean Towers, Mi- 
ami, and the 330-unit Coral Ridge 
Towers in Fort Lauderdale. Add to 
this the $238,000 new Jordan Marsh 
store in Orlando, the $145,000 new 
Maas Brothers store in Clearwater, 
and the multi-million dollar Dade- 
land Shopping Center in South Dade. 

Rooney hung out his building 
shingle in Miami in 1934 with little 
more than hopes for the future. His 


organization now includes 90 perma- 
nent employees. For 1962, he said, 
“We have more prospects than we 
have jobs going. I estimate that our 
gross will be in excess of $40 million.” 








Houseboat Houses Head 
of Five Corporations 


If your present office is over- 
crowded and lacks atmosphere why 
not buy or lease a houseboat as sort 
of an annex. “It’s great for relaxed 
meetings — sort of like meeting on 
the golf course, only more comfort- 
able,” says Murray Lazarus, Miami 
businessman who both lives and 
works in his houseboat. Lazarus 
heads up five corporations from his 
floating office including, The La- 


zarus Corporation, Miami Invest- 
ment Company, Golden Age Invest- 
ment Company, Idea Developers, 
Inc., and Insured Investors Corp. 
of America. 

The houseboat, known as a “Surf- 
side 6” is the creation of builder 
Larry Vita who cooperated with 
Warner Brothers in film sequences 
for the “Surfside 6” television show 
and wound up with the right to use 
the name. With the help of the na- 
tionwide TV program sales have shot 
up and Vita is working on plans for 
several more lavish houseboat de- 
signs. 
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Martin Company’s 
George A. Blaney 
Warns Florida to 


Improve Business Climate 


Florida businessmen got some first 
hand advice on how to prepare for 
the space era last month from a man 
well qualified to tell them. George 
A. Blaney, Martin Orlando director 
of operations, told the Associated In- 
dustries of Florida to pitch in and 
do what they could to improve Flor- 
ida’s business climate if the ‘state is 
to capitalize on the impending space 
program. 

Blaney said Martin spends about 
$20 million with Florida firms each 
year in obtaining tools and supplies, 
but that the company spends $120 
million out-of-state, mainly in New 
York and New Jersey. “It’s not a mat- 
ter of policy that we do this,” he 


said, “it’s a matter of necessity. 
Florida’s industry is not yet diversi- 
fied enough to accommodate us in 
our needs.” 

He said an even greater loss in 
potential state revenue might be 
anticipated when the multi-billion 
dollar Nova Moon rocket project is 
a reality at Cape Canaveral, “unless 





we get busy and straighten up our 
house in yen to attract more feeder 
industries.” He compared the com- 
ing space program with the advent 
of aircraft manufacturing in Califor- 
nia which he said has enjoyed an un- 
precedented mass move to related 
industries which still has its economy 
spiralling upward. 





Long Time Political 
Leader Heads 
Associated Industries of Florida 





Few men in Florida, if any, can 
match the political experience of 
William A. Shands of Gainesville. 
For years he was probably the most 
influential and effective member of 
the Florida Senate. He has often 
been called father of the Florida 
sales tax. 

But last month it was business with 
Bill Shands. He was elected president 
of the Associated Industries of Flor- 
ida at their annual meeting at Jack- 


sonville. Shands might be better 
known politically, but he has been a 
power in business in Florida through 
the years. He is vice president of 
Shands and Baker, Inc., Florida Rock 
Products Co., Inc. and All Florida 
Sand Co., Inc. He is also a director 
of the Florida Power and Light Co. 
and the Florida State Chamber of 
Commerce. 

Shands succeeds Harvey D. Mathis 
of Panama City. 





IBMA APPROVED 
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ASK YOUR DEALER OR JOBBER 
WE OUTSELL . . . BECAUSE 
WE OUT SERVE 








DIESEL 
MARINE 
INDUSTRIAL 
AIRCRAFT 


MOTORCYCLE 
COMMERCIAL 
AUTOMOTIVE 


YOCAM BATTERIES, INC. 


TAMPA MIAMI JACKSONVILLE 
PENSACOLA ORLANDO, FLA. 
MOBILE, ALA. COLUMBUS, GA. 
COLUMBIA, S. C. 
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MIAMI'S METRO 


After Passing Its 
Sternest Test, It 
Faces Revamping 


In October Dade County’s metro- 
politan government (Metro) man- 
aged to survive its sternest test. The 
result was so close that not even 
Metro’s most unquestioning enthusi- 


asts could call it a victory or a 
“mandate”. 

The efforts of a group led by 
Former County Commissioner John 
McLeod to amend Metro out of 
existence were defeated by less than 
8,000 votes out of more than 200,000 
cast in a referendum. 

Now that the smoke has cleared 
to some extent, what’s ahead for 
Dade’s experiment in metropolitan 
government? 

Some changes in the Metro court 
seem in the cards. The Metro court 
was set up by planners of the Ameri- 
can Bar Association, and it provides, 





the newspaper that 
WENT TO THE RACES 


Florida’s Ocala... about 80 miles north of Orlando by modern 
four-lane highway . . . is the heart of the new thoroughbred breed- 


ing country of the U.S. 


@ Twenty years ago The Sentinel-Star went into the horse busi- 
ness on a farm in the rolling country near Ocala. We quit when 
we produced our first stakes winner at Hialeah. We figured we 
were newspapermen ...not horsemen. ..and, besides, we had 


done our share of pioneering. 


M@ However we never stopped publicizing beautiful Ocala and 
Marion County and its soil with built-in ingredients that develops 


strong bones in good horseflesh. 


@ That's why we were overjoyed when this year’s Kentucky 
Derbys favorite was Florida-raised ‘‘Carry Back.” 


M@ We chartered and promoted a special Derby train (it sold out 
so fast we had to ease off on the publicity). 


@ When ‘‘Carry Back’’ came from nowhere to win the Derby, 175 
Floridians were there from the Orlando Sentinel’s Derby Special 
to cheer him on... and to collect their bets. Naturally, all these 
Floridians had at least one winning ticket on ‘‘Carry Back.”’ 


MARTIN ANDERSEN 
Owner/Editor/Ad Writer/Galley Boy/Ex-Horse Raiser 


Orlando 





Sentinel-Star 


GATEWAY TO THE 
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MOON — ORLANDO SERVES CAPE CANAVERAL 








among other things, for court ap- 
pearances for all moving traffic vio- 
lations. This caused real rancor 
among motorists forced to cool their 
heels for hours while waiting to 
plead guilty to going through a stop- 
sign. 

There have also been complaints 
that Metro judges get too much pay, 
with some of the complaints coming 
from the ranks of the Dade Com- 
mission itself. A possibility is that 
Metro judges will & chosen by pop- 
ular vote, instead of by the com- 
mission, as at present. This would 
force judges to pay more heed to 
clamor against unpopular practices. 

Perhaps most significant of the 
suggested changes beginning to crop 
up is one for a “strong” county com- 
mission chairman. The reason given 
is that this would provide desperate- 
ty needed political leadership to the 
county. 

Many community leaders in Dade 
are alarmed by increasing signs that 
the area is being penalized by politi- 
cal instability. The county is making 
a serious effort to lure major in- 
dustry, but there seems to be growing 
realization that this kind of industri- 
al citizen is reluctant to settle where 
the political situation is unstable or 
immature — and either adjective is 
applicable to Dade. 

The “strong” commission leader 
would go far to stabilize this situ- 
ation, it is theorized. Proponents of 
this point to the era of Charles Cran- 
don, who ruled the old county com- 
mission with an iron hand for some 
20 years. The county progressed dur- 
ing that time, showing farsighted but 
practical planning in such fields as 
taking care of county park needs 
far into the future and foreseeing air- 
port needs. 

Meanwhile, several other projects 
which were getting started under 
the McNayr administration of Met- 
ro can now proceed. 

Among these projects are a new 
seaport and a unified bus system. 

The seaport is already under con- 
struction on Dodge Island along- 
side Government Cut and the chan- 
nel leading to the present Miami 
harbor. It is due to be ready in 
stages over the next three or four 
years. 

The bus-consolidation was just 
getting started when the election 
came along. Present plans are for 
Metro to take over four lines owned 
by William Pawley at a time well 
before the end of this year. Then the 
three other bus lines in the county 
are to be consolidated within 
months, and a big expansion of 
mass transportation service through- 
out the county is to follow. End 
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ONE-DAY 
CRUISES 


Competition Growing in 
Off-Shore Cruises from 
South Florida Ports 


By Steve Flynn 


iain is growing rapidly 
in a new form of off-shore cruising 
from South Florida. 

If successful, the new departure 
could open up a whole new field for 
entertaining South Florida’s big tour- 
ist crop. 

The innovation: intensive mer- 
chandising of one-day cruises from 
South Florida ports to the Bahamas, 
in speedy surface craft. 

Latest to join is Canaveral Inter- 
national Corp., which is diversifying 
its existing complex of land develop- 
ment and freight-shipping by water. 

The company has announced that 
it has purchased a 200-foot German 
vessel known as the Rustringen. The 
ship, which will be remodeled to 
carry 100 passengers in luxury, will 
begin one-day trips between Miami 
and Bimini in the late weeks of this 
year or early in 1962. It will leave 
its dock at the MacArthur Causeway 
in Miami at 9:00 a.m. daily and ar- 
rive at a little after noon in Bimini; 
give the passengers about three 
hours for shopping and sight-seeing 
on the tiny Bahamian islet, and then 
return to Miami by 7 p.m. 

Daniel S$. Dubbin, president of 
Canaveral International, said the 
idea seemed so good that his com- 
pany is already negotiating to pur- 
chase several other ships for runs 
between South Florida ports and 
other Bahamian resort harbors. 

Two other boats are already in the 
competition. One, called the’ Bimini 
Express, makes daily trips between 
the docks behind the DuPont Plaza 
Hotel in Miami and Bimini. The 
other, the Bahamas Express, makes 
daily trips between West Palm Beach 
and Grand Bahama. These vessels 








“BIMINI RUN” will be the new name of this German vessel purchased by Canaveral International 
Corp. The ship will make daily passenger round-trips between Miami and Bimini. 


cruise at upwards of 25 miles an 
hour, and carry a —— of about 
50 passengers in glass-enclosed com- 
fort. 

The Canaveral International en- 
trant will cause serious competition 
price-wise. Dubbin says his first boat 
plans to make the trip for a charge 


of of $11 plus tax, round-trip. The 
two current boats serving the Ba- 
hamas are charging several dollars 
more than this figure. 

Even at the $11-figure, Dubbin 
said he expects the liner will gross 
about $180,000 a month in revenues. 

End 





Orchid Room! 





EXECUTIVES—YOUR MOTEL 


... yes, here’s THE Motel in 
Tampa Bay area designed for 
your comfort, leisure and 
enjoyment after a day of 
business. Time for relaxation at 
Tampa’s new Causeway Inn 
means fun in the Bird Lounge and 
fine cuisine in the magnificent 


Causeway 


COURTNEY CAMPBELL CAUSEWAY * RT. 60 * TAMPA, FLORIDA * PHONE 877-6761 














HOTEL 
MOTEL 
RESORT 


Inn 
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PERSONALITY: 





One of World’s Richest Men Develops Palm Beach Gardens 
Just for the Fun of Doing It, But Figures He Might Make a Profit 





Your never pick John MacArthur out of a crowd as a 
millionaire. Even when you talk to him in his office at 
the Lake Park headquarters of Bankers Life & Casualty 
Co., it’s a little hard to believe. The room is almost bare, 
with the exception of a not-so-modern desk, cluttered 
with papers, and a couple of chairs. MacArthur himself 
wears a sport shirt, slacks and slipper-like shoes. No 
neatly-framed pictures line the walls. Instead there are 
plats of the growing city of Palm Beach Gardens. 

For Palm Beach Gardens is his pride. “You don’t 
want to know about that,” he protests when asked about 
his 15-company insurance complex. “I want to talk about 
Palm Beach Gardens and Palm Beach County — that’s 
what I’m interested in.” 

But MacArthur's insurance empire is hard to ignore. 
He built it in typical Horatio Alger fashion (and got a 
national Horatio Alger Award this year for his efforts), 
starting as an insurance salesman and laying the ground- 
work for today’s $200 million complex during the dark 
days of the national depression. MacArthur was the son 
of the pastor of a small Pennsylvania church and as one 
of eight children was forced to shift for himself at an 
early age. “I’ve been in the insurance business all my 
life. I went right into it after school and except for 
World War I, I've been at it ever since.” 

The school he mentioned was grammar school. “I 
don’t boast about it,” he says, “but I never got to go to 
high school.” In 1928, MacArthur launched his first 
company, Marquette Life Insurance Co., and nursed it 
through the depression. He still owns it. In 1935 he took 
a big gamble and it was his big break. “Bankers Life & 
Casualty Co. was in receivership and there was a bill 
on the books to liquidate it,” he remembers, “but the 
attorney general didn’t want to liquidate — he was busy 
liquidating everything else in sight — so he turned it 
over to me for payment of the claim — $2,500. I bor- 
rowed the money.” In two years, the company rose from 
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JOHN 


Pours 


M“‘ARTHUR 


More 
Millions 


Into 
Florida 


By Bill Mansfield 


144th place in the insurance industry to 9th and Mac- 
Arthur was on his way. 

Since then he’s branched out into banking, ranching, 
oil and other activities, including city building. “I’ve 
always had what I call my mischief department,” he 
says, “a department where I’ve done things just for the 
fun of doing them. Sometimes they’ve made money; 
sometimes they haven't. Land development is definitely 
in that category. I build because I want to do it. You 
take Palm Beach Gardens. I haven't ‘put the chalk on 
it’ like you would an ordinary business deal, but it’s 
rid a paid interest now because it’s something I want 
to do.” 

MacArthur may not have “put the chalk” on his Palm 
Beach Gardens venture, but he certainly didn’t jump 
into the creation of the new city without some careful 
spadework. 

He got the charter for the new community in 1958, 
but didn’t put up the first home until late 1960 when 
he’d snared a major industry to provide jobs for his 
potential residents. Blue-chip Radio Corporation of 
America liked the deal MacArthur offered them (with a 
whole city to build he could afford to make it a good 
one) and built an electronic computer plant in Palm 
Beach Gardens. Several hundred houses are completed 
or under construction now and 65-year-old MacArthur 
swears “it'll have 100,000 residents and I’m hoping to 
live long enough to see them.” 

y does a multi-millionaire, at an age when most 
men are going into retirement, decide to launch a city? 
“Well,” MacArthur says, “you get a certain amount of 
satisfaction out of looking over company records and 
seeing the profits increase, I don’t deny that; but when 
you see a city rise up out of the ground, when you have 
a hand in transforming the face of the earth — that’s 
really something.” 

There are plerity. of people who'll tell: you. Mac- 















































Arthur has a much more practical reason, that he is 
adding to his millions through land development and 
speculation. They mention Carol City in Dade owe | 
and North Palm Beach, Lake Park and now Palm Beac 
Gardens in Palm Beach County. They cite the legal 
squabbles he’s had in these cities and point to the fact 
that MacArthur-owned utilities still supply the Dade 
County development. “He can afford to develop his 
cities at cost,” one charged, “because he’s setting up a 
perpetual source of income through his utility com- 
panies.” 

There is no denying the fact that MacArthur has 
spent plenty of time in court hassling with the residents 
of cities he helped create. In a 1955 battle with Lake 
Park, MacArthur, who then owned 80 per cent of the 
land inside the community, attempted to have the town 
dissolved or his land removed from it. At one point he 
ordered the town to vacate the city hall and fire station, 
which were MacArthur owned. 

More recently, he attempted to withdraw 450 acres, 
including all of the town’s ocean frontage, from the 
Village of Lake Park. Tax bills too high for services 
rendered was the reason given in both instances. In 
both cases, MacArthur's land stayed in. 

Despite this, MacArthur denies stoutly that he is a 
land speculator or that he is a hard man to deal with. 
“You develop an image, I guess,” he says, “and I know 
a lot of people have that opinion about me. Personally, 
I don’t think I drive a hard bargain. I think I’m pretty 
mellow now. Life’s too short to quarrel and argue. 

“A writer for the Miami Herald,” he remembered, 
“did a story on me a little while back and said they 
could probably get me to do some development in Dade 
County if they gave me a mortgage on the county build- 
ing. I guess that’s my image.” 

Shuffling through the papers on his desk, MacArthur 
pulled out a letter with a cartoon clipped to it. “One of 





JUNIOR HIGH SCHOOL (above left) under construc:ion in Palm Beach 
Gardens is scheduled to open in January. It is completely wired for con- 
version into a television education school. (Left) MacArthur was selected 
for 1961 “rags to riches” Horatio Alger Award. General David Sarnoff, RCA 
board chairman, makes the presentation. MacArthur (above) watches 
transplanting of 75-ton, 80-year-old banyan tree at entrance of City of 
Palm Beach Gardens. 





the men who works for me sent this to me in the mail 
today,” he said. “It doesn’t look like he’s afraid of me.” 
The cartoon showed a stormy-faced boss confronting a 
line of quivering employees. “I called you in here to 
scotch the rumors that I’m mellowing with age,” he was 
declaring. 

The operation of utilities is not one of his major 
interests, MacArthur maintains. “We've arranged for 
the city to own the utilities at Palm Beach Gardens and 
that’s the way it should be. Logically, the people should 
own their own utilities.” 

On the real estate speculation charge, MacArthur 
was firm. “I don’t deal in real estate,” he declared. “I’ve 
never sold any land of any consequence until it was 
developed — with the exception of about a square mile 
in Dade County when I decided to buy up here. I 
keep what I buy.” 

Right now MacArthur has plenty of land to keep. 
“I've got over 100,000 acres in the state now, but only 
14,000 of it is in Palm Beach County. I bought the 
33,400-acre Edith Ringling estate on the West Coast not 
long ago, and adjacent property of about 41,000 acres. 
The other land is scattered in South Florida.” 

The West Coast property, he thinks, is “not quite 
ready for development yet.” But in Palm Beach County 
he views things differently. “I saw California 40 years 
ago and I’ve seen it grow. The history of California is 
going to repeat itself in Florida. It’s got to be another 
California, When, I can’t say for sure, but it’s going to 
be a damn sight sooner than I originally anticipated.” 

Early in the interview, there had been a crash out- 
side the window, obviously an automobile accident. 
MacArthur suddenly rose abruptly from his seat. “I'll 
be back in a minute,” he said, “things are too quiet out 
in the office.” Soon he was back. “Found the whole office 
out looking at the wreck,” he reported. “Had to shoo 
them back in.” 
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Business in order again, he returned to the subject, 
Florida’s expansion. MacArthur is outspoken in his be- 
lief that the recession is over for Florida and that the 
boom is upon us. “I’ve been telling people to be cau- 
tious, discouraging building for fear we’d create an 
inventory of unsold houses. Now I'm telling them to 
build. Palm Beach County will have a million residents 
before long. I’m not going out on a limb and predict a 
set time, but I'll tell you this: It'll be a lot sooner than 
you think. 


“Industry in depth is what the state has got to have. 
We have to ship too many finished products into the 
state now, but that’s going to change, just like it did 
in California.” 

Will Palm Beach Gardens get some of the industry? 
MacArthur admits he’s dickering with several firms, but 
refuses to make an outright prediction. “I don’t want 
to be put in the category of a promoter,” he says. “When 
I have one of them signed I'll be more than happy to 
talk about it. 


“But it is safe to say,” he admitted, “that I’ve got 
some unusual plans for this entire area. I'm interested 
in attractions for the county and, of course, that’s selfish 
because what's good for the county is good for Palm 
Beach Gardens and good for me.” 


MacArthur's Palm Beach County holdings stretch 
from the Atlantic Ocean to the mucklands west of the 
presently developed area in the section of the county 
lying north of West Palm Beach. Visiting recently in 
his Lake Park home was an internationally known 
Japanese designer. 

“I retained him to get his ideas on the development 
of the whole area,” MacArthur said, but refused to go 
into any details. Another visitor has been Walt Disney 
of Disneyland fame. “He’s a personal friend,” Mac- 





Arthur says, “but it’s no secret I've been trying to 
interest him in Florida for a long time.” 

MacArthur is relying on the growth of the entire 
West Palm Beach metropolitan area to make his new 
city a success. “I’m not courageous enough to go out 
and launch a completely new city,” he says. “Im not 
prepared to take on the construction of hospitals, li- 
braries and the many other cultural and recreational 
facilities that would entail. I definitely feel that Palm 
Beach Gardens is a part of the West Palm Beach com- 
munity. Still, we want to make it more than just another 
subdivision.” 

One factor setting it apart is the preservation — and 
addition — of trees. “After they'd laid out all the canals, 
I found one would run right through a beautiful oak 
and I told them ‘move the canal.’ They didn’t want to; 
told me it would mess up the plan. ‘Move the canal, 
I told them and they moved it. After all, we can dig 
canals and put up houses in a hurry, but it takes years 
for a tree like that to grow.” MacArthur also moved a 
massive banyan from Lake Park to the entrance to his 
new city not long ago. Like most MacArthur projects, it 
was a money maker. Extensive nationwide publicity, all 
free, more than paid for the move, expensive as it was. 

Even MacArthur critics, and there are plenty of them, 
admit that he seldom fails to scone what he sets 
out to do. “I certainly don’t agree with everything he 
does,” said one ci official in a nearby community, “but 
you have to give him one thing: He gets things done. 
When a man’s made a fortune from scratch, you may 
not agree with him, but you can’t sell him short.” 

As a result, nobody laughs when MacArthur predicts 
100,000 residents for Palm Beach Gardens, especially 
when they see him at the construction site in shirtsleeves 
directing the installation of facilities to serve those 
residents. End 





In a series of swift moves during November, 
John D. MacArthur set the stage for the rapid 
development of Palm Beach Gardens. In a single 
weekend he: 

Took control of Royal American Corporation 
of New York and Palm Beach by trading 14,000 
acres of Palm Beach Country land — much of it 
within Palm Beach Gardens — for Royal American 
Stock. The land was valued at $31 million. 

Signed a contract with the Professional Golf- 
ers Association calling for the shifting of PGA 
headquarters from Dunedin on Florida’s west 
coast to Palm Beach Gardens. 

Arranged for a Los Angeles, Calif., meeting 
between West Palm Beach officials and represent- 
atives of Walt Disney Studios in a bid to lure a 
Disneyland park to Palm Beach County — in an 
area adjacent to Palm Beach Gardens. 

The Royal American deal, which gave Mac- 
Arthur “direct and indirect” control, was an abrupt 
departure for MacArthur. “This is the first time 
anyone else has owned one share of stock in any- 
thing I’ve been in,” reported MacArthur, who 
is considered one of the 10 richest men in the 
U.S. 

Royal American is a land investment company 
and its stock is traded on the American Stock 
Exchange. The move gave MacArthur control of 
3,000 acres of Royal American land adjoining 
Palm Beach Gardens. The property, which fronts 
on the Bee Line Highway across from Pratt & 
Whitney Aircraft’s Research Center, is prime in- 





dustrial property. Other Royal American hold- 
ings in Florida include 2,512 feet of ocean frontage 
north of the missile-launching site at Cape Can- 
averal and an interest in 1,800 acres just south 
of general Development Corporation’s holdings in 
St. Lucie County. 

The PGA move means two 18-hole golf courses 
and a half million dollar clubhouse for Palm 
Beach Gardens — and a resultant jump in the 
value of nearby homesites. PGA officials said the 
move should mean a million and a half dollars 
in total construction. 

Three major tournaments — the PGA Senior, 
the Quarter Century Club and the National Golf 
Championship — will draw visitors to the area. 
Some 3,000 of the 5,000 members of the PGA 
will move into the area for at least seven or eight 
months of the year, PGA officials predicted. Ten- 
tative opening date for the courses and clubhouse 
is Dec. 1, although the PGA move will not become 
official for three years. 

Location of the golf facility should help Mac- 
Arthur in his attempt to get a Disneyland park for 
the water catchment area owned by West Palm 
Beach. The area, west of West Palm, actually 
lies closer to the bulk of Palm Beach Gardens 
residents than to the majority of West Palm Beach 
citizens. Six Disney officials and Walt’s brother, 
Roy Disney, promised to study the proposal after 
a two and a half hour session with West Palm’s 
Mayor Percy Hopkins, Commissioner Ben Hol- 
leman and Realtor Jerry Kelly, who represented 
MacArthur. 
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PRESIDENT AL FELDMAN and associates Edward A. Judge and 
Floyd V. Price (left to right) are principles in new St. Petersburg 





firm. In background is Allied Products’ idea center with a display of 
miniature pools and building components. 


NEW CONCEPT IN HOME IMPROVEMENT 


New St. Petersburg Firm Tackles Real Estate, Building 


and Remodelling Problems for All Comers 


S omething new in the concept of 
a local business appears on the scene 
every once in a while. A few major 
cities, starting about three years ago, 
have. seen the establishment of “one- 
stop home improvement” enterprises 
which cut horizontally through half 
a dozen conventional business lines. 
One started up in St. Petersburg in 
October which appears to be even 
broader in conception. 

Allied Products of Florida, Inc., of 
St. Petersburg, which will be oper- 
ating for the present in Pinellas and 
Hillsborough Counties, later per- 
haps from branches throughout the 
state, plans to take care of all comers 
of real estate and building prob- 
lems .. . the man who wants to re- 
place a jalousie operator (and who 
might have to knock on 15 doors to 
' find the right brand), or the man 
who needs a new store or plant, and 
does not have leisure to deal person- 
ally with designers, lenders and sub- 
contractors. 

While Allied Products will play a 
role in the fields of realty brokerage, 
planning, supplying, financing, gen- 
eral contracting and anything else 
that seems necessary, its president, 


Al Feldman, says that it will also 
work with and through others in 
these fields. It has set up a costly dis- 
play or “idea center,” but it will not 
carry big inventories of the supplies 
and equipment used in its projects. 
It will simply procure them when 
specified — acting as a super-agency. 

The new corporation will, for ex- 
ample, represent Reynolds Alumi- 
num’s components line — sliding 
doors, garages, carports, siding and 
other building items. What gives 
this pioneering venture its signifi- 
cance is the growing trend toward 
use of components — bigger and big- 
ger components, in new structures 
as well as in remodelling. 

Allied’s greatest asset, Feldman 
suggests, may be counsel. The three 
principals of the corporation have 
deep backgrounds, not only in build- 
ing supplies and components, but 
also in mortgage lending, home con- 
struction, real estate investment, 
and other fields. The typical custo- 
mer not only has a real estate or 
building problem, he needs advice 
on whether to remodel, expand, or 
find a new site and build, and 
whether to own or lease. 


In Allied’s idea center are installed 
complete kitchens, bathrooms, screen 
enclosures, Florida rooms, garages 
and carports, and swimming pools 
in a variety of sizes and shapes. 

Feldman, when he was a young 
Marine Corps veteran, began as a 
building supply and service sales- 
man in St. Petersburg after World 
War II, and in 1949, launched a 
supply business with a carload of 
casement windows. He became a 
manufacturer of windows, as well as 
a dealer in supplies, in a business 
which grossed around $12 million 
a year before it was liquidated. He 
heads a corporation which owns a 
motel and a shopping center in St. 
Petersburg, and is developing a sub- 
division in Orlando. 

Associated with him are Floyd V. 
Price and Edward A. Judge. Before 
he became associated with Feld- 
man three years ago, Price was a 
San Antonio public accountant and 
department store executive. Judge, a 
past president of the St. Petersburg 
Board of Realtors, has been in realty 
brokerage and mortgages in St. Pe- 
tersburg since 1949. End 
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This Christmas give your employees a bonus that shows your genuine 











interest in them and their families. Give them Group Life Insurance... 

a bonus that will continue to build healthy employee loyalty, every day in the 

year—for many years to come. With Gulf Life’s new Bonus plan, the average 
firm can give its employees group life insurance for less than 2¢ per day per 

$1,000 protection. It’s a big bonus... it’s the best bonus yet! For full 

details, contact your local Gulf Life representative, group specialist 


or your broker. 


Gulf Life Sua Gnmn 


Founded 1911 e Home Office, Jacksonville, Florida 
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Self Made 
MILLIONAIRE 
BUILDER 


It Was for Her Brains, Energy, Tenacity 
and Leadership She Was Appointed to Head 
Florida’s Council on Economic Development 


By Allen Morris 


ry. 

lie sweet smell of success in far 
west Florida well may be the barely 
detectable trace of Rochas’ “Femme” 
worn by Ouida Baggett Regan. 

This 34-year-old blend of the man- 
agerial qualities of charm and tough- 
ness owns (among her corporate 
enterprises) the Pensacola -based 
Baggett Construction Company. 

Mrs. Regan has built some 1,110 
homes in the Pensacola-Fort Walton 
Beach area during the past decade. 
When the 638 units she built in Puer- 
to Rico in association with others are 
added to the total, Mrs. Regan is 
found to have provided housing for 
some 8,000 persons. 

at's more people than live in 
the courthouse towns of forty of 
Florida’s sixty-seven counties. 

You can be known as a “builder” 
simply by acquiring land, arranging 
the financing, and having some con- 
tractor do the actual building. But 
Mrs. Regan’s own work force does 
most of her construction. And that’s 
the big difference between being a 
real estate promoter and operating 
a construction company. 

In recognition of Mrs. Regan’s go- 
getter record, which testifies to her 
ability to guess when and what 
people will buy, Governor Bryant has 
taken advantage of her talents as a 
seer to draft her for the chairmanship 
of the State’s new future-forecasting 
agency, the Council on Economic 
Development (COED). 

Similarly, the Federal government 
has consulted Mrs. Regan on Florida 
trends and may do so to an even 
greater extent in the future. 

The COED team, captained by 
Mrs. Regan, includes such business 
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GOVERNOR BRYANT CALLS ON 
OUIDA BAGGETT REGAN 


leaders as Claude J. Yates of Jack- 
sonville, Vice President and General 
Manager of the Southern Bell Tele- 
phone Company, and Richard A. 
Parker of St. Petersburg, Regional 
Manager for Allstate Insurance Com- 
pany; such State governmental chiefs 
as Comptroller Ray E. Green and 
School Superintendent Thomas D. 
Bailey; and such educators as Presi- 
dent Gordon W. Blackwell of Florida 
State University and President J. 
Wayne Reitz of the University of 
Florida. 

Yet she has demonstrated that a 
highly successful professional career 
— a national credit reporting service 
said she was understood to represent 
a personal worth of more than $1 
million — can be pursued while 
meeting the demands of a singularly 
devoted mother. 

The telephone is Mrs. Regan’s 
chief tool. At home or at the office, 
she spends better than half of every 
day and evening using the telephone. 
Often in the background may be 
heard the happy sounds of her adopt- 
ed daughter, Marcia (Sha-Sha) Lynn, 
just turned two years old. And dur- 
ing the fall, Mrs. Regan was among 
the mothers and fathers waiting for 
football practice to end at Warring- 
ton _— High, as she came to 
watch and pick up her broad-shoul- 
dered son, Daniel Thomas, who will 
be fourteen in February. Danny, also 
a golfer, thinks no one can cook as 
well as his mother. 

The Council on Economic Devel- 
opment brings Ouida Baggett Regan 
to Tallahassee and the Capitol on an 
average of a day a week. COED 
demands qualities beyond those of 


the typical political dilettante, satis- 
fied with a gold-sealed commission 
to hang upon the wall as a memento 
of having supported the winning 
gubernatorial candidate. 

What COED required, and Gov- 
ernor Bryant found in Mrs. Regan, 
was a combination of brains, energy, 
tenacity, patience, and—since COED 
must skate the thin ice of cutting 
across bureaucratic boundaries — 
both tact and courage. 

COED was created by the 1961 
Legislature in response to Governor 
Bryant’s belief that Florida, now 
among the nation’s top ten states in 
population, had outgrown its tradi- 
tional role as the tail to the country’s 
economic kite. Florida no longer 
could depend upon the vagaries of 
seasonal industries, like tourism, to 
feed her year-round millions. 

It’s no longer helpful, if it ever 
was, for a State agency to report the 
results of traffic counts. The service 
industries knew at the time whether 
the tourists were here in greater or 
lesser number than at some preced- 
ing period. 

The real problem is forecasting 
what’s ahead so the State, perhaps 
by adjusting its promotional adver- 
tising, may do something useful 
about smoothing out the earning 
peaks and valleys of Floridians. 
That’s COED’s mission. 

Ouida Baggett Regan is not the 
first woman to serve at the higher 
echelons of Florida’s government. 
Some in the past have been appoint- 
ed as a frank sop to the sex in the 
fulfillment of gubernatorial campaign 
pledges to recognize women. Nearly 
all of these have gone into places 
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where the “woman’s point of view” 
seemed logical: the children’s com- 
mission, the crippled children’s com- 
mission, the library board, the board 
of control, and the welfare board 
being among these. 

But there is no “woman’s point of 
view” to COED, unless it be the 
household budget that gets pinched 
when family earnings drop. Despite 
the word formed by its initials, 
COED deals with sexless facts and 
figures. And so it was that Governor 
Bryant turned to Mrs. Regan as an 
individual possessed of the special 
qualifications COED needed if the 
agency were to perform its job. 

Ouida Regan is an outstanding 
example of the truism that “women 
have to be one hundred per cent 
better than men to get half the 
credit” for any achievement. 

The house building field in Florida 
is a fiercely competitive one. Mrs. 
Regan may wear fine clothes, which 
she does, and she may attract eyes 
everywhere she goes because of od 
pulchritude, which she does, yet the 
real secret of her continued success 
is found in her competence at pro- 
viding what people want at a price 
they can pay. 

Apart from home building in her 
own subdivisions — Crescent Lake, 
Sherwood, Cloverdale being among 
those in Pensacola, Mrs. Regan also 
possesses land development interests 
in Pinellas, Sarasota, Okaloosa and 
Escambia counties. 

The flame of zeal to achieve has 
always burned hotly within her. Born 
on September 6, 1927, in the family 
home at Pensacola, reared during 
Florida’s double-depression when 
her father often worked both day 
and night, Ouida Merle Baggett may 
well have become the unknowing 


OQUIDA BAGGETT REGAN finds time to be a mother to her 
two-year-old 


13-year-old son Daniel Thomas, and her 


adopted daughter Marcia Lynn despite her highly successful 
professional career. 





repository of the fears which yet 
clutch at so many men and women 
who experienced those terrible years 
in Florida, a state that suffered first 
from the collapse of its own land 
boom and then from the national 
mass joblessness. 

But if the times were hard, cer- 
tainly nearly everyone occupied the 
same economic boat. It was a happy 
family; Ouida and her younger broth- 
er Robert, and their parents, Mr. and 
Mrs. T. L. Baggett, Jr. 

At fourteen, fibbing about her age, 
she was a summertime and after- 
school clerk behind a Walgreen’s 
cosmetics counter. At fifteen, again 
fudging on her age, she began an 
apprenticeship at Sears, Roebuck 
that gave her experience in just about 
every non-selling job except those of 
the shipping department. She worked 
because she wanted to, for her par- 
ents could supply her needs, even to 
sending her to Huntington College, 
at Montgomery, Alabama. 

As a music and voice major, she 
once dreamed of an operatic career. 
(She still sings in the choir of Christ 
Episcopal Church.) After a year, she 
married, continued at Huntington as 
a day student and worked in the 
office of a big construction firm. That 
whetted her interest in home build- 
ing. 

When she returned home to Pen- 
sacola in October, 1949, a divorcee 
with a young son, she knew she was 
going to build homes. And she did, 
the first being constructed while she 
kept herself afloat financially by do- 
ing general office work for an engi- 
neering and construction firm. Next 
she built seven, then ten, and after- 
wards there was no stopping her. She 
would rove Pensacola by car, looking 
for neglected pockets of land to de- 




























velop. She has gone from that first 
$4,500 house on a single lot to Cres- 
cent Lake, with 400 houses already 
built around an 80-acre, spring-fed 
private lake, and prices up to $30,000. 

On the personal side, these facts 
may be stated: 

She’s five feet tall, weighs one 
hundred pounds, and has gray-green 
eyes, which, depending upon the 
color of surroundings, verge on blue. 
There’s a look of trust in her wide 
eyes. (In warning against any snap 
judgment that would underestimate 
her acumen by reason of her attrac- 
tiveness, Governor Bryant once cau- 
tioned: “Don’t let those baby blues 
fool you!”) 

She entertains rather frequently in 
her Star Lake home for the State 
and Federal dignataries who visit 
Pensacola on official business. She’s 
a member of the Santa Rosa Island 
Authority. She’s active in the com- 
munity’s cultural activities. 

She is bored by fools, particularly 
those who think flattery is the way 
to a woman’s heart or her pocket- 
book. She treasures the estimate of 
her once written by an investigator 
for a business credit service: “Mrs. 
Regan is reported to be an excellent 
business woman.” 

She has had trouble about her age 
ever since she first added years to 
get the cosmetics counter job at Wal- 
green’s. She added five years when 
the financing company’s regional 
agent said construction money could 
be obtained more readily if she were 
older than her twenty-four years, and 
that particular addition is still car- 
ried forward in credit reports. 

Yes, pony-tail of blonde hair 
bouncing about, it must have been 
difficult to visualize her as a builder. 
As a matter of fact, it still is. End 


UNDER MRS. REGAN’S watchful eye, (left) 
Baggett Construction Company has built 1,]10 
homes in the Pensacola-Fort Walton Beach 
area. COED’s dainty chairman (above) captains 
a team of economic prognosticators composed 
of heavyweight leaders in Florida business and 
government. 
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New Coliseum Gives Grunt ‘N’ Groaners Edge Over Other Spectator Sports 


ot heels no business like show bus- 
iness — in Jacksonville. Specifically, 
it’s wrestling business, but according 
to many of its devotees and debun- 
kers alike it’s one and the same thing. 

Show business or sport, the plush 
Jacksonville Coliseum’s — turnstiles 
have been tinkling a merry tune as 
thousands make Thursday night a 
wrestling habit. Crowds in excess of 
8,000 have been mobbing the big 
sports arena east of the downtown 
business section to see some ten 
wrestlers, weighing over a collective 
ton, display their feats of derring-do. 

A Florida state record for wrest- 
ling attendance was set July 13, 1961 
when 8,655 paid to witness a card 
which headlined Haystacks Calhoun 
of Arkansas, and Eddie Graham, a 
Tampa resident, against the Mighty 
Yankees in an Aus- 
tralian tag match. 
Two months later, 
10,003 cash custom- 
ers jammed the Coli- 
seum to goggle at 
Calhoun and Graham 

abe versus the von Brau- 
~=aLeeos ners, a pair of Ger- 
Graham man manglers. 

The Coliseum has 7,828 fixed, up- 
holstered seats which provide com- 
fortable accomodations, while 3,500 
more seats can be set up on a sloping 
rise on the first floor to allow addi- 
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By Franklin Hibel 


tional seating. Bill Lavery, the Colli- 
seum’s general manager, feels that 
10,800 seats would be the absolute 
maximum for proper viewing. 

Construction on the Coliseum 
started in December 1958. Two 
years later, on Dec. 1, 1960, its offi- 
cial opening featured a professional 
hockey game that drew 8,609 people. 
Many of the first nighters had come 
out of curiosity, never having seen 
the ice sport before. Subsequent at- 
tractions enticed such gratifying au- 
diences that sponsors and civic heads 
beamed. 

An ice show’s best performance 
record was 8,300, while a one-night 
Harlem Globetrotters’ basketball 
game packed the place with a rous- 
ing 9,696 patrons. 

The initial Coliseum wrestling 
matches on Jan. 17, 1961 lured 3,895, 
considerably under the figures for 
other attractions. Although it was 
considered an encouraging attend- 
ance, there was some pessimism 
concerning the sport’s drawing pow- 
er on a weekly basis. 

Promoter enaey Murdock, who 
staged wrestling shows for 26 con- 
tinuous years at the old Arena on 
Main and Beaver streets, didn’t share 
that pessimism. Since the Arena 
could accomodate only 2,300 fans, 
Murdock’s first Coliseum promotion 
bested his over two decades of wrest- 


ling entertainment at the old Arena. 

There’s no longer any doubt a- 
bout the mat sport's hold on the local 
citizens. It is a rare week indeed 
when the attendance dips below 
8,000. This is nothing short of re- 
markable when it is realized that 
wrestling is a weekly promotion. 

What has contributed to wrest- 
ling’s tremendous popularity in Jack- 
sonville? 

“The Coliseum itself,” Murdock 
readily admits, “along with air- 
conditioned comfort. The spectator 
has a perfect vantage point from 
any seat.” 

There are other reasons. Tele- 
vised wrestling matches have in- 
trigued thousands of viewers. Im- 
portant, too, is the fact that Jack- 
sonville once was a rabid baseball 
city. Now apathetic to the diamond 
sport as played locally, fans saw no 
reason to support the jaded Jackson- 
ville Jets. 

The Coliseum, erected at a cost 
of three and a half million dollars, 
with revenue bonds issued, charges 
$500 per night for its use against 10 
per cent of the gross receipts. 

Well over 8,000 fans attended a 
wrestling show, late this past sum- 
mer, while that same night less than 
200 diehards took in the Jets at the 
adjacent baseball park. End 
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COMPANIES: 


PRESIDENT CHARLES E. MENDEZ chats with 
one of company’s 350 employees. Mendez holds 
five patents on designs and improvements he 
has made in « ‘ i t. Redwing 





panys equip 
Carriers’ truck (below) loads liquid sulphur 
in Tampa. 
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REDWING CARRIERS’ 
SHIRT SLEEVE PRESIDENT 


Charles E. Mendez Has Built His Tampa Bulk 
Petroleum Carrier, Which Recently Went Public, 
into One of the Largest in the U. S. 








By Frank Cowles, Jr. 





Lite many men who have made a 

success in the world, Charles E. 

Mendez, president of Redwing Car- 

riers, Inc., Tampa, likes work to the 

. exclusion of almost everything else. 
: He enjoys his work so much, in fact, 
] that it is not only his vocation, but 
d his avocation as well, and he has no 
outside interests worth mentioning. 

Even now, when Charlie Mendez, 
drawing a five-figure salary as head 
of a well-organized corporation that 
grossed over $4 million last year, 
could take it somewhat easier, he 
doesn't. 

. A typical Mendez day will see him 

‘ at the firm’s headquarters on Palm 

:@ River Rd. in Tampa before 8 o- 

; clock, and it may be 7 or 10 at night 
before he leaves. 

Even Sundays usually offer no 
respite from Mendez’ heavy work 
schedule. 

“That's about the only time I 

have to clean up my desk,” Mendez, 
a heavy-set man with wavy, gray- 
ing hair, says with a smile. 

Though Mendez’ work as head of 
Redwing Carriers — the largest bulk 
carrier in the South — is agreeabl 
rewarding now, financially as well 
) as otherwise, he has not always 
| realized such a handsome return 
from his endeavors. As one of five 
children of a —_ maker who had 
come to Tampa from Spain, Mendez, 
now 47, cut his business teeth during 
the tough: days of the depression. 
Lessons of thrift and management 
he learned during those lean years 
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Job with Herman Sausage Co 


have clung to him ever since, and 
probably account in large measure 
for the success he has made of his 
company. 

Mendez was born in Tampa No- 
vember 28, 1914, the fourth of five 
children. At an early age, he showed 
a knack for making money. He de- 
livered papers (at one time he had 
both a morning and an evening 
route), shined shoes, and took on 
any other odd jobs that were avail- 
able. 

Meanwhile, he was nursing a lof- 
tier ambition — to become an auto- 
mobile mechanic. When he had 
finished the seventh grade at West 
Tampa Junior High, though only 
13, Mendez asked for, and received, 
special permission to enroll at Brew- 
ster Vocational School in Tampa to 
study automotive work. 

He quickly developed enough 
skill to get a part-time job as a 
mechanic at an automobile agency 
in downtown Tampa, a job he held 
for about a year — still going to 
school — before deciding to go into 
business for himself. 

Leaving the auto agency, Men- 
dez set up shop in the ee tre of 
his parents’ home. To boost business, 
he formed a sort of club, whose 
members paid him 50¢ a month to 
keep their cars in good running 
shape. 

As the fledgling business grew, 
Mendez needed more room, so he 
rented space at the rear of a service 
station. Though by this time he had 
as much business as he could handle, 
Mendez found he was not making 
the profits he had hoped for. 

“Too many customers were charg- 
ing work and not paying for it,” 
Mendez recalls. “I didn’t mind tak- 
ing a licking on my labor, but I 
couldn’t afford it on the parts.” 


Mechanic at Herman Sausage Co. 


Disillusioned for the time being 
with working for himself, Mendez 
applied for a job at the Herman 
Sausage Co. as a mechanic. The 
late Fred Herman, who owned the 
plant at that time, thought Men- 
dez, at 18, was too young to be a 
mechanic of any ability, and told 
him so. 

But Mendez, confident he could 
handle the job, made Herman a pro- 
position he could hardly turn down. 

“Tell you what I'll do,” Mendez 
said. “I'll go to work for you and 
you don't have to pay me anything. 
At the end of six months, if you 
don’t think I'm worth anything, you 
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can kick me out — but if you do 
think I’m any good, then you can 
pay me what you think I'm worth.” 

Herman, impressed by Mendez’ 
confidence, took him up on his offer. 
At the end of the first week, how- 
ever, he said he wanted to pay Men- 
dez at least the going rate for a be- 
ginner in those : — 25¢ an hour. 
Thus began a relationship that was 
to continue well beyond the 13 years 
that Mendez was a Herman em- 
ploye. 

Mendez started at the sausage 
company as a mechanic, working on 
the company trucks. Meanwhile, to 
improve his knowledge, he began 
taking correspondence courses in re- 
frigeration and electrical engineer- 
ing, studying at night and on week- 
ends. 

Mendez put his correspondence 
course knowledge to work in the 
Herman Sausage Co. plant, and 
within six months, he had been put 
in charge not only of all mechanical 
work, but all plant maintenance as 
well. 

With Mendez doing all the repair 
work at the plant, outside service- 
men were a thing of the past, and 
Herman, deaben with Mendez’ 
work, let him purchase a little stock 
in the company. 

Then, as now, Mendez refused 
to be content with things as they 
were, and began to look around for 
a profitable sideline he could go 
into. It was along about this time 
that he and Herman became part- 
ners in the first of a number of deals 
that the enterprising young em- 
ploye organized—buying used re- 
frigeration equipment, repairing it, 
and selling it at a comfortable mark- 


up. 

Mendez had been with Herman 
about 10 years when World War II 
broke out. One of the first effects 
on the sausage plant was a shortage 
of oil for the boilers. The govern- 
ment told Herman he might have 
to convert to wood, but Mendez 
knew this wouldn’t be practical, be- 
cause it would greatly reduce the 
efficiency of the sere 

Instead, Mendez had an idea that 
crankcase oil, if cleaned-up a bit, 
would be satisfactory as a substitute 
fuel. With a used tank, he converted 
a company truck into a passable oil 
carrier, and assigned a man to tour 
service stations in the area, collect- 
ing crankcase oil. 

The truck was soon collecting 
three times as much oil as Herman 
could use in its own plant, and Men- 





. Leads to Formation of Redwing Carriers... 


dez began to look around for sales 
outlets. They weren't hard to find 
in those oil-scarce days, and soon 
another flourishing sideline was un- 
derway. Herman, Mendez, and the 
sausage company’s office manager, 
Fred Burnham, who were in on the 
deal together, called it the HMB 
Oil Co., using the first initials of 
their last names. As time went on, 
HMB further expanded its opera- 
tions by buying used oil in bulk at 
MacDill, Drew and other air fields 
in the area, cleaning it, and selling 
it. 

Redwing Petroleum 

Carriers Organized 

Trucks, of course, were in great 
demand at this time, and before long 
Mendez had an opportunity to lease 
the truck to the Central Oil Co. when 
he wasn’t using it. 

“We soon found out that we were 
making more money by leasing the 
truck than we were by using it to 
haul and sell oil,” Mendez said, “so 
we decided to build another truck 
just for leasing.” 

Thus, through the back door, so 
to speak,. Mendez found himself in 
the trucking business. 

Mendez continued to operate the 
HMB Oil Co., along with his work 
at the sausage company, until, in 
1944, Central Oil asked him if he 
would be interested in buying its 
transportation certificate and eight 
tractor-trailer units — for $50,000. 
Mendez said he was interested, but 
not at the price Central was asking. 
Instead, he offered $30,000 — $10,000 
down, and the balance due when the 
Florida Railroad and Public Utilities 
Commission approved the transfer. 

Central accepted the offer, and. 
in October, 1944, Mendez formed 
Redwing Petroleum Carriers, Ltd. 
He already had the name in mind 
for an oil company he had intended 
to organize at some future date (the 
name had occured to him some 
time before when he had spotted 
a red-winged blackbird near the 
Herman plant). 

Redwing Petroleum Carriers was 
organized as a partnership, and 
Mendez, who had put in most of the 
money, had controlling interest. 
Others in the group were Mendez’ 
brothers, William and Tony; Her- 
man, Burnham, and Paul Tarnow, 
who was Herman’s sales manager 
at the time. 

Mendez made an immediate suc- 
cess with Redwing, and by the time 
the FRPUC approved the transfer 
of the certificate, just a few months 
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later, he had made enough to pay 
the balance owed to Central Oil. 

For a brief period, Mendez con- 
tinued to work at the sausage com- 
pany and run Redwing at the same 
time. Then, in October, 1945, he 
decided to leave Herman to devote 
full time to his new business. He 
established his headquarters in a 
shop on Palm River Rd., near a 
house he and his family were living 
in at the time. The site, now con- 
siderably enlarged, is still the com- 
pany’s main headquarters. 

When he left Herman, in 1945, 
Mendez changed the business from 
a partnership to a corporation — 
Redwing Carriers, Inc. — with him- 
self holding the majority of the 
stock. 


Redwing Goes Public 


While the carrier business is a 
tough one — highly competitive and 
closely regulated — Mendez has 
made a success of it by sheer hard 
work and enterprise. In 1947, the 
first full year of Mendez’ operation 
of Redwing as a corporation, the 
company grossed $255,862. Ten 
vears later, in 1956, gross revenues 
had risen to $2,418,860, and last year 
they amounted to $4,321,639. Ac- 
cording to the latest reports from 
the company, its business is still 
heading upward. In fact, in the first 
nine months of this year, gross re- 
venues already have exceeded the 
total for the entire year of 1960. 

Redwing Carriers, Inc., has five 
wholly-owned subsidiaries — Hauls- 
more, Inc., which makes tank trailers, 
hopper trailers and flatbed trailers; 
Trucksales, Inc., which operates a 
GMC truck dealership and service 
business at Fort Lauderdale; Ac- 
ceptance, Inc., which finances sales 
for Trucksales, Inc.; Rockana Car- 
riers, Inc., a bulk carrier, and Red- 
wing Carriers, Inc., an Alabama cor- 
poration acquired in 1958. 

The company today ranks among 
the nation’s leading bulk carriers, 
with some 350 employes, over 500 
pieces of equipment, and terminal 
facilities and buildings occupying 
hundreds of jean of square 
feet. Yet Mendez keeps in close 
touch with every phase of the busi- 
ness, spending most of his time at 
the firm’s headquarters at Tampa 
but making flying trips periodically 
to the company’s terminals in other 
Florida cities and in Alabama. 

Earlier this year, Mendez decided 
to offer some of his Redwing stock 
to the public — not, as he'll-tell you, 


... Business Still on Upswing for Redwing Carriers, Inc. 


to raise operating capital, because 
this has never been a problem, but 
for estate purposes. The company 
has eight million shares of stock au- 
thorized, of which 864,540 are out- 
standing. In July, 1961, 200,000 
shares of the outstanding stock 
were offered to the public, at a price 
of $9 per share. After the sale, Men- 
dez retained 33 per cent of the stock 
in the company, and, with the shares 
owned by his family and friends, 
still maintains tight control of the 
company. 


Dividends Paid 


Redwing Carriers pays dividends. 
Since Redwing “went public” the 
board of directors has declared two 
quarterly dividends of 11¢ per share 
each, payable November 15 and 
February 15, and has announced its 
intention of making regular quarter- 
ly payments of 1l¢ to bring divi- 
dene to 44¢ annually. 

Though Mendez is Redwing’s lar- 
gest single stockholder, he does not 
share at present in the company’s 
dividends, having agreed to forgo 


cash dividends on the 285,639 
shares he owned after the sale of 
the stock to the public. While this 
came as pleasant news for other 
stockholders, it is a situation that 
won't continue beyond the three- 
year period specified in the pros- 
pectus. In three years, Mendez 
will begin drawing dividends in ad- 
dition to his salary as Redwing pres- 
ident. 

Thus the future holds no worries, 
financially, at least, for the impov- 
erished cigar-maker’s son who once 
repaired his neighbor's cars for 50¢ 
a month. But with Mendez at the 
helm, Redwing Carriers, Inc., is 
never going to stand still, or even 
coast along. Right now, in fact, 
Mendez is looking around for other 
likely acquisitions, which, if the 
deals go through, will expand the 
company’s operations even further. 
So if Charlie Mendez’ plans mate- 
rialize — and he has a way of making 
them do just that — Redwing Car- 
riers promises to continue to grow 
in size among the nation’s bulk car- 
riers in the years to come. End 
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“NOBODY 
NEEDS 
INSURANCE” 


Ever stop to think of it? Nobody 
really needs insurance—at least at 
the time they are discussing the 
subject. 


The need for insurance always creeps 
in when nobody is looking, or it 
lurks in an undiscovered hiding 
place, or it looms over the horizon. 


That’s why, no doubt, insurance cov- 
erage is frequently forgotten by busy 
executives whose companies are 
growing rapidly. 


Why not let us survey your entire 
protection program. Insurance has 
been our exclusive business since 
1906. 


OTTO P. STALLINGS & SON 
P. O. Box 1020 
Ph. 223-3688 


Tampa 
Florida 











RUSH DELIVERIES! 





RENT A DEPENDABLE 
HERTZ TRUCK! 


®@ Clean trucks for every need by 
the hour, day or week 

® Lowrates include insurance... 
gas and oil (even if you have to 
buy it on the road) 

® Chevrolet, GMC and other 
sturdy trucks 


®@ All you need is a driver's 
license and identification 


@ Remember to call Hertz when 
you need a truck—fast/ 





HERTZ 


TRUCK RENTAL 


Orlando, 103 South Orange Blossom Trail 
Miami, 4301 N.W. 27th Ave. 
Tampa, 101 South 12th St., Ph. 229-7947 
Tampa, 3716 East Broadway, Ph. 244-2601 
Jacksonville, 1370 West State St. 

Our Newest Florida Office 
St. Petersburg, 445—16th St. South 





26 FLORIDA TREND | December 1961 


FLORIDA 


Close-Ups 


SIDELIGHTS — TRENDS — OPINIONS 


A trend to group banking in Florida grows more 

significant each year. arly every large n 

or now has a stable of neighborhood or small 
town banks through joint stockholdings and directors. 
Last month a group headed by former State Comptrol- 
ler Clarence M. Gay bought control of the Pan Ameri- 
can Bank of Miami. Gay is already chairman of the 
Citizen's National,Colonial State, and Orange State 
banks in Orlando and the Central National Bank in 
Jacksonville. He also has holdings in banks at 
Titusville and Cocoa Beach...will become chairman of 
the Pan American Bank. Another Florida group, the 
McNulty banks, was in the news last month when it of- 
fered about $700,000 in common stock of nine of its 
ten banks. This group, with banks mostly in small 
cities such as Haines City, Arcadia, and Okeechobee, 
has resources of over $83 million. 


False and misleading retail advertising contin- 
ues to infect the state's metropolitan areas. Worst 
abuse 1S the comparative price 2 pe $4.98, now 
$1.99." Most big dailies are loaded with this decep- 
tive and dishonest type of trap. JARS can be 
done about it...explicit state laws ate Fs 

cover the subject. If a merchant uses a com- 
parative price it must have been his PREVAILING PRICE 
for at least 30 days within a period of not longer 
than four months of the advertising. Under the same 
law when a merchant advertises, "Wholesale" or "Below 
Cost," any customer may demand that he furnish his 
original invoices to the local Chamber of Commerce, 
Better Business Bureau, or State's Attorney. Tampa 
has done the best job of saposecthe yay misleading ad- 
vertising and the State Atiorney's office there gives 
close cooperation. A dozen Tampa firms are under 
fire by this group now and many advertising abuses 
have already been exposed and discontinued. If you 
are interested write: Tampa Advertising Code Committee, 
Greater Tampa Chamber of Commerce. 











The swarming of Cubans into Miami has become a 
severe problem Bat the future consequences are even 
more re By best guess there are about 100,000 
refugees in Florida...government officials can ac- 
count for about 75,000, mostly in Miami. In order 
to forestall chaos this huge concentration of people 
cannot remain in Miami. There is not adequate em- 
ployment for them in the area...lower paid wage earn- 
ers are already feeling the pinch of the influx of 
cheaper labor. What holds most refugees there is, 
of course, federal welfare doles. It's a huge “2 ge 
lem...a problem that will become more acute wit 
time. Keeping these people on welfare is artificial 
and the longer this is done the more acute the prob- 
lem will become. The Cuban situation is a national 
roblem, but as it now stands it will be an indeti- 


nite problem for the U. 5. Treasury and Florida. 
Cubans continue to pour into Miamt by the hundreds 
Pla. Pigeon —-——_—-. ——-—-- 
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Florida Capital Corporation, Miami-based SBIC, 
Expands to Other States in Seven out of Nine Recent Investments 


sa FLORIDA CAPITAL CORPOR- 
ATION, Miami-based small business 
investment company, increased its 
investments from $4 million to $8.8 
million in the six months ending 
September 30, according to Alfons 
Landa, board chairman. Interest 
yield amounts to a $740,000 annual 
rate. 

Placements during the six months 
continued a trend on the side of de- 
bentures carrying equity potentials. 
Of Florida Capital's 32 investments, 
20 are debenture-equity investments. 

Seven of the nine convertible de- 
benture investments made during the 
latest six-month period were in com- 
panies outside Florida. “This wide 
geographic distribution makes Flor- 
ida Capital a national company,” 
Landa remarked. “Judging from the 
large file of applications now under 
process, this geographic diversifica- 
tion will be extended to other states”. 

The newly-added out-of-state com- 
panies included the following, all 
of which are publicly owned: 

Roberts Company, Sanford, N. C., 
engaged in the design, production, 
repair and modernization of textile 
machinery; The California Corpora- 
tion for Biochemical Research, Los 
Angeles, jobber in rare organic chem- 
icals; Flo-Tronics, Inc., Minneapolis 
firm with diversified operations in 
pneumatics, plastics, electronics, rub- 
ber and electromedical devices; J. 
C. S. Electric Company, San Diego 
electrical contracting firm for large 
industrial and government projects; 
Powerton Ultrasonics, Inc., Long Is- 
land, N. Y. producer of ultrasonic 
cleaning devices; Quindar Electron- 
ics, Inc. Bloomfield, N. J. specialist 
in telemetry equipment for industrial 
plants requiring remote security or 
supervisory control, and Larchwood 
Inc., Nashville, Tenn. residential de- 
veloper. 


as UNIVIS, INC., Fort Lauderdale 
precision lens manufacturer, has 
formed a new subsidiary called 
American Aerospace Controls to be 
located at Farmingdale, Long Island, 
N. Y. The new company will develop 
and produce instruments and com- 
ponents for space applications, such 
as reflective optic components and 
thin film transducers. 

Originally from Dayton, Ohio, 
Univis moved to Fort Lauderdale a 
year ago. Net sales last year amount- 
ed to $7.1 million. 


as GIBBS CORP. facilities and sub- 
sidiary ship-building properties in 
Jacksonville have been sold to the 
American Corp. a New York man- 
agement firm. The transaction, in- 
volving a sum in excess of $7 million, 
includes a 385-foot tract of St. Johns 
river-front property. 

George W. Gibbs, Jr., chairman of 
the board of Gibbs Corp., said Gibbs 
Corp. will remain intact and con- 
tinue to function in connection with 
numerous other business activities, 
but that the American Corp. will own 
and operate the ship-building facil- 
ities. 


as SUNAIR ELECTRONICS, INC., 
Fort Lauderdale manufacturer of 
airborne communications systems 
and other electronic devices, has ac- 
quired Astron Electro - Dynamics 
Corporation of Hialeah, according 
to Sun-Air president Robert Uricho, 
Jr. Astron manufactures precision 
electronic and areodynamic compon- 
ents, and miniaturizes components 
used in missiles, computors and com- 
munications equipment. 


as HOME OWNERS LIFE INSUR- 
ANCE COMPANY, Fort Lauder- 
dale, is to be merged with Pioneer 
Life and Casualty Company of Ala- 
bama, and the name is to be changed 
to Pioneer Home Owners Life Insur- 
ance Company, B. L. Carter, Home 
Owners president, has announced. 
The home office will be in Gadsden, 
Alabama, and a regional home of- 
fice will be in Fort Lauderdale. 

Home Owners was organized and 
began business in June, 1955. Auth- 
orized to operate in Florida, Illinois, 
Kentucky and Louisiana, it had as- 
sets of more than $2.3 million in 1960. 

The merged company will operate 
in nine states, and will have $13.2 
million in assets. 


es WOMETCO ENTERPRISES, 
INC., has announced that its subsid- 
iary, Wometco International, Ltd. 
has established a Latin American 
sales export division to engage in the 
distribution and sale of full-line 
vending equipment in Central and 
South America. 





REDWING 


We maintain a primary 
trading market in the 
common stock of this 
outstanding company. 


350 First Avenue North 










our current comprehensive 


Beil & Hough, Inc. 


INVESTMENT BANKERS 


Phone 5-4601 


ERS, INC. 


We will forward 


report on this company 
upon your request 


St. Petersburg, Florida 
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Serving Florida Investors 
Since 1930 


Pierce, Carrison, 
Wulbern, Ine. 


Specialists 


Corporate Financing 


Underwriters For 


%& GULF LIFE INSURANCE CO. 


%k AMERICAN HERITAGE LIFE 
INSURANCE CO. 


* i MINIT MARKETS, 
INC. 


%& PEARCE-UIBLE COMPANY 

%& FEDERAL SHELL HOMES, INC. 

%& WEST FLORIDA NATURAL GAS 
co. 


%& HORNE’S ENTERPRISES, . INC. 
%& HEINICKE INSTRUMENTS CO. 
%& SPELLMAN ENGINEERING, INC. 
%& CHEMEX INDUSTRIES, INC. 


We maintain active markets 
in the securities of all 
companies which we have 
underwritten. 


Municipal Bonds 


% JACKSONVILLE EXPRESSWAY 
AUTHORITY, many Florida 
Municipalities, and other sub- 
divisions. 


—— AFFILIATED WITH — 


THE FIRST AND ONLY MEM- 
BER FIRM OF THE NEW YORK 
STOCK EXCHANGE WITH 
HOME OFFICES LOCATED IN 
FLORIDA. 


The 
Pieree. Carrison. 
Wulbern 
Corporation 


Members 
New York Stock Exchange 
and American Stock 
Exchange (Associate) 


JACKSONVILLE 


222 W. Adams St. 
Phone EL 5-6691 


TAMPA 


617 Madison Street 
Phone 223-4628 
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sesGENERAL UTILITIES AND 
INDUSTRIES, INC., Tampa, has 
acquired the Rex Service System, 
which provides water and sewer ser- 
vice to the Leisure City area south of 
Miami, according to an announce- 
ment by A. F. Johns, president. The 
Rex property, which includes five 
water and one sewer plant, is valued 
at over $1 million, said Johns. 

The latest acquisition follows the 
recent acquisition of the Palmdale 
System near Fort Lauderdale. Johns 
said acquisition negotiations are cur- 
rently under way with six other util- 
ity systems in South Florida. 


ss SEABOARD LIFE INSURANCE 
COMPANY OF AMERICA, Miami, 
has acquired the Maine Indemnity 
Company of Portland, Maine, Sea- 
board president Samuel Kosman has 
announced. 

Maine Indemnity, founded in 1915, 
writes only life insurance. Kosman 
said, however, as a wholly-owned 
subsidiary of Seaboard it will add 
accident and health insurance to its 
coverage line. 

Kosman stated that this was the 
first acquisition by Seaboard, but ad- 
ditional acquisitions are expected in 
the future. 


as PAINT FAIR STORES, INC., of 
Coral Gables, which operates retail 
“paint supermarkets” in Dade and 
Brevard Counties, has announced 
plans for an overall expansion pro- 
gram which will include both com- 
pany-owned and franchise stores 
throughout the state. 

Donald S. Zuckerman, president. 
said surveys were underway to find 
new locations along the Florida Fast 
Coast, in Central Florida, the West 
Coast and through the Northwest 
Florida area. 

“We are hopeful that in a very 
short time, Paint Fair stores wi!l be 
located in a statewide network from 
Key West to Pensacola,” Zuckerman 
said. He said both comnany-owned 
and franchise stores would overate as 
“discount-type paint supermarkets”. 


eaGIFFEN INDUSTRIES, INC., 
Coral Gables based firm, reported a 
net loss of $456,260 on sales of $7.5 
million in the year ended June 30. 
This compares with a loss of $184,312 
on sales of $8.8 million in the 1960 
fiscal year. 

Robert I. Fredericks, president of 
the sheet metal products firm, said 
the loss was the result of bad debt 
writeoffs and inventory adjustments 


made since January. Fredericks 
joined the company in October, 1960, 
as executive vice president in a man- 
agement reorganization that staved 
off a proxy fight. 

“Unaudited figures for the first 
quarter of the current year already 
reflect a profit and point to a con- 
tinuing upward swing,” Fredericks 
said. 


se CANAVERAL INTERNATION- 
AL CORPORATION, of Miami 
Beach, had a net income of $738,- 
074.66 in the fiscal year ending Sep- 
tember 30, 1961, according to an 
announcement by Henry Dubbin, 
board chairman. This was up 80 per 
cent from the previous year’s $408,- 
737.05. 

Earnings per share on common 
stock were $1.49, up from 83 cents a 
year ago. Both figures are based on 
495,000 shares of common stock cur- 
rently outstanding. 

Gross revenues for the company 
amounted to $3,831,534.23 for the 
year, up from the $2,896, 027.55 total 
for the 12 months ending September 
30, 1960. 

Canaveral International’s  ship- 
lines, which have supplied the Cape 
Canaveral down range missile track- 
ing stations for 11 years, are among 
the oldest prime contractors support- 
ing the nation’s space program. 

Canaveral Grove Estates, the com- 
pany’s 9,000-acre subsidiary in Bre- 
vard County, has sold two thirds of 
its land, mostly in one-acre tracts. 
Development activity has progressed 
rapidly with 24 miles of roads and 
25 miles of canals already construct- 
ed throughout the property. 

Last month, Canaveral Interna- 
tional announced purchase of a 600 
passenger dayliner to begin daily 
round trip cruises between Miami 
and Bimini in late December. 


es FLORIDA PALM AIRE CORP., 
which filed a statement with the SEC 
in October for registration of 463,000 
shares to be offered to current stock- 
holders and the public at $2, pro- 
poses to use the estimated proceeds 
of $860,000 to finance an expansion 
program including a shopping center 
at Deerfield Beach, and a motel for 
the Pa'm Aire Country Club at Pom- 
pano Beach. 

At the company’s annual meeting 
last month, Harold H. Brolliar of 
Pompano Beach was elected chair- 
man of the board and _ president. 
George Palmer was elected vice pres- 
ident and treasurer and George Mc- 
Fadden, secretary. 
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FLORIDA STOCK BIDS 





Company Month End Bids 

12/58 6/59 12/59 6/60 9/60 12/60 6/61 8/61 9/61 10/61 
Alico Land Develop. Co. - ause one are 5% 6% 7 7 6% 6% 
American Fidelity cose 6% 18% 10 8% 8% 8 9% 9% 11% 
American Heritage Life 18 9% 10 8% 8 6% 10% 12% 18% 14% 
Arvida 11 19% 15% 9% 7% 85g 8% 10% 8% 10% 
Atlantic National Bank 49% 51% 658 47 49 51% 67 68% 70 70 
Automatic Merchandising % % % % % % 6% 4% 5 4% 
Barnett National Bank 64% 64 718% 177 17 80% 74% 74% 175 75 
Chemex en 2% 8% 2% 1% 1% 6% 5% 5% 3% 
Dixon Powdermaker 4% 6 6 Aly 4 4 5 3% wy 3 
First Research Corp. a exes pares 1% % 5g 3 2% 2% 2% 
Florida Nat. Bank, Jax 64 17% 92% 89% 43* 42% 40% 88% 88% 39% 
First Nat. Bank, Miami ease wore 61 63 57 62 67 73% 58 83 
Florida Steel Corp. 14% 12 12% 11% 11% 125% 15% 17 14% 12% 
Florida Telephone 26% 25% 28% 26% 26% 25% 26% 27 28% 29% 
Foremost Finance 2% 2% 1% % % % % 5% % My 
Gulf Life Insurance Co. 24% 22 20% 18% 16% 19 27 35% 385% 40 
Home Owner’s Life 7% 8% 8% T% 65% 4% 4% 5% 4% 6% 
Horne’s Enterprises, Inc. ‘ - — 2% 2% 2% 4% 4% 4% 4% 
Fouston Common 18% 18% 18% 11% 9% 8% 10% 11% 9% 10 
Houston Debs. 84% 87 84% 81% 81% 81% 90% 87% 89 88% 
Insurance Co. of the South 15% 3% 8% 2% 2% 2% 3% 2% 2% 2% 
Jackson’s Minit Markets cone 6% 6% 8% +5 5% 6% 9% 8% 9% 
Jim Walter Corporation 27% 88% 81% 84 84% 48 44 338%, 24% 25% 
Lewis Business Forms Pune _— ink 8% 7% 9% 18% 15% 15 15% 
Mackey Air Lines 8% 2% 2% 1% 1% 1% 2% 15% 1% 1% 
Miami Window Corp. 8% 8% #$§$41% 1% 4% 1 1% 1% 1% 1% 
Milgo Electronic Corp. one dias 20% 17% 19% 19% 18 17% 15% 
Pearce-Uible Co. — a 8% 2% 1% 1% 38% 3% 3% 3% 
Peninsular Life Ins. Co. 71% 6% 6% 8% 8% 3% 4 1% 1% 6% 
Radiation, Inc. 16% 21% 25% 22% 17% 25% 21 21% 18% 18 
Riddle Airlines, Inc. = 43 a 2 ts : 15/6 1% 1% 
Soroban eoee coco exes 26% 21% 387% 638 38 44 39 
Southeast Telephone eons en saint 21 20% 23% 23 25 25% 29 
State Bank of Jax dein 29 29% 28% 28% 28% 30 $0 $1 31% 
Stockton, Whatley, Davin 7% 10 10% 11% 11% 11% 14% 18% 12% 13% 
Wometco Class A on ee 12% 12 11% 12% 24% 24% 28 23% 
Yocam Batteries oe one a 6% 7 ™% 6 8% 8% 9% 

Source: The Pierce, Carrison, Wulbern Corporation 

COMPANY 6/61 9/61 10/61 COMPANY 6/61 9/61 10/61 
Adams Engineering % y% % Gen Guaranty Ins 4 3% 3% 
Airpax Electronics 1% 7% 6 Giffen Ind. —_ 1% 2% 
Airtronics 4% 4 4% Goddard 345 2% 2% 
Am Banks Ins 25 29 39 Heinicke Instr. ate 16 14 
Am Bankers Life 20% 22 29 Henderson Por. Pack bere 15% 14% 
Am Ind. Reinsurance 3% 2% 3% Industrial Hose ae 4% 3% 
Am. Foods ag 2 2% Invest Corp Fla. 3% 2% 2% 
Am Nat Bank 41 41 41 Johnson Electron 6 3% 3% 
American Title 85g 8% 85% Jones & Frederick 4% 2% 1% 
Bank of Hollywood 36 36 36 Lenahan Window 4%, 4% 4% 
Bevis Shell Homes 2% 2 1% L. F. Poppel Co. 8% 10% 15 
Broward Nat Bank 27 26 26 Metropolitan Bank 15% 15 16 
Mary Carter Paint 14% 12% 15% Miami Tile a 3% 3 
City Gas 22 19% 21% Miami Window, Pfd 5 1% 3% 
Commonwealth Oil 1% 1% 1% Morrison’s Caf 25% 26% 27% 
Consol. Dev. . 10% 10% Nuclear Re Chem 10% 10% 10% 
Continental Ent. 4% 4% 3% One Hour Valet 4 3% 3% 
Control Data 97 40% 87% Pearce-Simpson 4% 3% 35% 
Coral Ridge Nat Bk 30 82% 32% Permachen 1% % is 
Coral Rid Prop Com 2 t% 2 Perrine Industries 3% 1% 1% 
Coral Rid Prop Pfd. 1% 7% 1% Pompano Beach Bank 95 95% 95% 
Cor Rid Prop Units 9 5% 9 9% Realsite 1% 1% 1% 
Crumpton Com. 3% 1% 1% Redwing Car. Corp. viele 10% 11% 
Dania Bank 22 21 21 Spellman Engineer. pots 6% 5 
Dwyer Baker ats 9 6 Sav-A-Stop ona 13% 12% 
Electro Mech Syst 16% 4% 3 State Fire & Cas 1% 1% 1% 
Everglades Bank 20 20 20 Stevens Mkts, Com q7 6% 6% 
Fidelity Nat Bank 32 31 32 Stevens Mkts, Pfd 20% 22% j$=22% 
Fst Nat Boca Raton 31 31 $1 Superior Wind, Pfd 1% 6% 5% 
Florida Capital 10% 8% 8% Systems 9% 5 6% 
Fst Nat Hollywood 37 34% 34% Tropical Gas 21% 20% 28% 
Fst Nat Pompano 42 42 42 Thurow Electronics 4% 3 3 
Fla Home Ins ase 20 18 U.S. Sugar 82% 39 37% 
Fla Tile Indust 5 4% 5%  Univis Lens 13% 18% 18% 
Fla Water & Util 10% 12% 14 Watsco, Inc. ones 12% 12% 
Franklin Broadcast 5 3 2% Wilt Manors Nat Bk 30 30 30 
Lauderdale Nat Bk 46 46 46 Winter Park Tele 40 40 40 


The above month-end bid quotations were obtained from Florida members of the National 
Association of Securities Dealers, Inc. They do not represent actual transactions but are intended 
as an indication of price at which these securities could have been sold at time of compilation. 








BEVIS SHELL HOMES, INC. 
& SUBSIDIARIES 


CONSOLIDATED PROFIT & 
LOSS STATEMENT 




















($000 Omitted) 
Quarter 9 Months 
Ended Ended 
Sept. 30, Sept. 30, 
1961 1961 
Sales $ 1,612 $ 3,743 
Cost of Sales 1,171 2,771 
Gross Profit on 
Sales _ 44] 972 
Interest Earned 103 249 
Discount Earned 109 332 
Gain on Sales 
of Property an 
Equipment 1 6 
Gain on Sales 
of Repossessed 
a (5) 17 
Other Income 33 57 
Total Income 682 1,633 
Selling, Administrative 
and General 
Expenses 485 1,400 
197 "gee 
Cost of borrowings: 
Interest Expense 132 330 
Amortization of Debt 
Discount and 
Expense 4 12 
Total Cost of 
Borrowings 136 342 
Earnings (Loss) 
Before Income 
Taxes 61 (109) 
Provision for 
(Refundable) Income 
Taxes, (Net) - 15 (47) 
Net Earnings 
(Loss) ; 46 (62) 
Retained Earnings, 
Beginning of Period ~ 189 
Retained Earnings, 
End of Period 127 


127 








As certified by 
James G. Culpepper, 
Vice-President & Comptroller 


Tampa, Florida 


October 31, 1961 
To The Stockholders of 


Bevis Shell Homes, Inc. 


We are pieased to confirm that your 
company’s operating trend in recent 
months has been moving in a healthy 
direction. In the quarter ended Septem- 
ber 30, 1961 Bevis enjoyed a profit be- 
fore taxes of $60,500 with the bulk of 
these earnings coming during the month 
of September. This profit reduces the 
nine month loss before taxes to $109,500. 
A total of 556 homes were completed 
during this three month period. 

When comparing your company’s earn- 
ings with those of other shell home 
companies, it is important to keep in 
mind that Bevis reports its profit as 
actually received. This results in Bevis 
deferring a considerably larger amount 
of income to future years than is the 
case for any competitor we are aware 
of. This conservative accounting ap- 
proach is one of your company’s most 
valuable assets, even though it does 
have the effect of holding down cur- 
rently reported earnings. 

Indications are that the final quarter of 
this year will show continued improve- 
ment in operating results. We are 
viewing the future with renewed con- 
fidence and optimism. 


Sincerely, 
JOE A. POTTS, 
President 


7203 Florida Ave. Tampa, Florida 
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seALOE CREME LABORATOR- 
IES, of Ft. Lauderdale, report for the 
six months ending July 31 showed 
sales of $148,927, compared with 
$174,697 for all of the previous fiscal 
year. 

In the report mailed to about 2,000 
stockholders, Aloe Creme president 
Rodney M. Stockton predicted con- 
tinued gains and said he is “com- 
pletely confident the company will 
reach its sales goal of $500,000 in 
the current fiscal year ending Janu- 
ary 31, 1962.” 

The company manufactures cos- 
metics, tanning and protective lo- 
tions shampoo and burn ointment 
based on the gel of the aloe vera 
plant. 


as MIAMI - BASED CITY GAS 
COMPANY OF FLORIDA has ac- 
quired two liquid propane gas dis- 
tributing companies in Cocoa and 
one in the Titusville area for approx- 
imately $200,000, according to S. W. 
Langer, president. 

The new _ subsidiaries, Home, 
Caines, and Suncoast Gas, will form 
the basis of long range expansion 
plans to meet the growing gas re- 
quirements of industry and home 
consumption in the Cape Canaveral 
area. 

City Gas Company of Florida, pub- 
licly held, serves approximately 
85,000 gas customers in Dade and 
South Broward counties. The ac- 
quisition represents a change in ex- 
pansion policy, Langer said, as a 
step toward extensive coverage in 
the middle of the state. 








Accounts Receivable 
Financing 


Equipment Financing 


Lease-Equipment 
Financing 


Mortgage Financing 





Sr re 


GENERAL 


co RPO RATICOM 
cA Pi T A L.. 
A Division of Walter E. Heller & Company 


900 Northwest 54th Street 
Miami 37, Florida « PLaza 9-6635 
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ssALUMINUM INSULATING CO., 
INC., Hialeah, reports net income for 
the fiscal year ended June 30 was up 
44 per cent despite a decrease in 
gross sales. 

In the annual report to sharehold- 
ers, president Albert Goodstein an- 
nounced that the firm and its wholly- 
owned subsidiaries earned a record 
$42,745 after taxes on a gross in- 
come of $761,245. This compares 
with $29,743 net income on gross 
sales of $1,184,494 during the pre- 
vious fiscal year. 

Earnings per share for the com- 
pany came to 10 cents for 1961 com- 


pared to seven cents the previous 
year, based on the 415,500 shares of 
common stock outstanding at the 
close of this fiscal year. 

Aluminum Insulating Co. is the 
franchised distributor in Florida, 
Georgia, Alabama and Tennessee for 
the patented Alumiseal process of 
cold storage insulation. Its wholly- 
owned subsidiaries operate in the 
allied fields of refrigeration, general 
contracting, air conditioning and in- 
dustrial X-rays. 

Aluminum Insulating Co. became 
publicly-owned in November, 1960. 





EARNINGS OF INTEREST TO FLORIDA 


COMPANY PERIOD 


Arvida Corp. .- Year July 31 
Atlantic Coast Line R.R. 9 mos. Sept. 30 
Gulf American Land b-year Aug. 31 
Lefcourt Realty Year Apr. 30 
National Airlines, Inc. Year June 30 
Seaboard Air Line R.R. 9 mos. Sept. 30 
Tampa Electric Co. 12 mos. Sept. 30 
Univis, Inc. 9 mos. Sept. 3 
Jim Walter Corp. Year Aug. 31 
Winn-Dixie Stores 12 wks. Sept. 23 
Wometco Enterprises 12 wks. Sept. 9 
Wometco Enterprises 36 wks. Sept. 9 


NET INCOME PER COM. SH. 
1961 1960 1961 1960 
1,222,000 1,754,000 oe a 
5,627,000 7,363,000 2.14 2.80 
7,013,775 3,260,933 3.11 1.64 
,706,4 1,745,187 Seensteas + 
7,254,145 2,914,349 asain # 
7,971,385 10,474,644 1.65 2.17 
7,060,735 6,957,863 1.22 1.20 
187,316 152,942 69 56 
4,118,35 3,424,465 2.11 1.76 
3,657,136 3,473,987 .29 9.27 
297,462 210,702 h.29 h.21 
889,472 700,937 h.88 h.72 


(a) Net loss. (b) Preliminary report. (c) On shares outstanding at close of period. (d) Net loss 
after giving effect to provision of $2,146,108 for losses on property subject to foreclosure, provision 
of $2,092,684 for losses on mortgages receivable and federal tax credit of $2,206,984. (e) After 
provision of $1,000,000 for losses on mortgages receivable. (f) Net loss after giving effect to 
special credits, net, amounting to $998,133 in the 1961 year and $1,006,920 in the 1960 year. 
(g) Adjusted to reflect stock split or stock dividends. (h) On combined Class A and B shares. 





DEBITS TO FLORIDA BANK ACCOUNTS 


(IN THOUSANDS OF DOLLARS) 


a 
Daytona Beach 50,387 
Fort Lauderdale 173,924 
Gainesville 42,594 
Jacksonville 777,647 
Key West 14,720 
Lakeland 71,458 
Greater Miami 1,158,523 
Orlando 222.976 
Pensacola 86,088 
St. Petersburg 204,526 
Tampa 383,836 
West Palm-Palm Beach 125,732 
ALABAMA 2,272,945 
FLORIDA 4,725,794 
GEORGIA 3,955,370 


Reported by Federal Reserve Bank of Atlanta 


PERCENT CHANGE 


August September 1961 from 1960 
1961 1960 (9 months) 
55,119 51,903 — 5 
191,085 172,230 —2 
41,845 43,034 +1 
866,569 790,822 — 0 
16,263 14,172 +7 
73,009 81,681 +1 
1,271,921 1,132,237 + 2 
235,155 220,102 —2 
82,676 84,168 — 3 
199,594 192,363 — 2 
413,184 389,702 — 0 
139,808 110,880 +9 
2,382,464 2,299,794 + 2 
5,115,825 4704009 +1 
4297941 4,039,145 4 3 








P. O. BOX 10278 





PRESS CLIPPINGS SEARCH FOR YOU 


Press clippings of all Florida publications will check Govern- 
ment Regulations, Market Conditions, Industry Developments, 
Sales Leads, Press Comments, Competitors’ Ads for only $3 
per month plus 12¢ per clipping. 


Send for our descriptive literature and ask about our new 
service covering the Caribbean Islands and Latin America. 


FLORIDA CLIPPING SERVICE 


* TAMPA 9, FLORIDA 























Sales By Markets 













NORTHWEST 


(Pop. 592,435) 


NORTHEAST f 


(Pop. 760,631) 


WEST COAST 
(Pop. 1,086,370) 


(Pop. 1,544,861) 







CENTRAL 


(Pop. 912,960) 


STATE TOTALS 


(Pop. 4,897,257) 


September, 1961 
August, 1961 
Increase 
September 
Increase 
Year to Date ,1961 
Per Capita 
Year to Date, 1960 
Increase 


September, 1961 

August, 1961 
Increase 

September, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


September, 1961 

August, 1961 
Increase 

September, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


September 1961 

August, 1961 
Increase 

September, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


September, 1961 

August, 1961 
Increase 

September, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


September, 1961 

August, 1961 
Increase 

September, 1960 
Increase 

Year to Date, 1961 

Per Capita 

Year to Date, 1960 
Increase 


Gross Sales Taxes Collected 
126,052,053 1,008,870 
123,032,208 1,129,885 
2.45% -10.70% 
118,170,251 955,330 
6.67% 5.60% 
1,039,112,930 8,958,527 
1753 15 
952,116,028 9,028,093 
9.14% -.77% 
Gross Sales Taxes Collected 
163,849,524 1,787,317 
239,195,877 1,986,653 
-31.49% -10.03% 
158,064,555 1,659,828 
3.66% 7.68% 
1,471,091,564 16,002,341 
1934 21 
1,451,483,134 16,200,302 
1.35% -1.22% 
Gross Sales Taxes Collected 
184,181,656 2,584,541 
192,201,741 2,771,210 
4.17% -6.73% 
187,633,662 2,492,930 
-1.83% 3.67% 
1,806,815,422 25,939,618 
1663 23 
1,886,594,529 26,199,104 
-4.22% --99% 
Gross Sales Taxes Collected 
376,026,699 4,574,708 
333,095,628 4,854,083 
12.88% -5.75% 
353,689,691 4,253,963 
6.31% 7.53% 
3,386,372,271 47,864,593 
2192 31 
3,472,957,024 48,910,302 
-2.49% 2.13% 


Gross Sales Taxes Collected 
154,654,973 2,052,717 
160,604,561 2,263,569 

-3.70% -9.31% 
142,645,172 1,895,924 
8.41% 8.27% 
1,453,961,148 19,375,544 
1592 21 
1,477,439,159 19,398,490 
-1.59% = 11% 
Gross Sales Taxes Collected 
1,177,666,108 13,185,488 
1,100,025,768 13,989,807 
7.05% -.5.74% 
1,114,165,602 12,285,815 
5.60% 7.32% 
10,467,535,325 127,139,771 
2137 25 
10,553,216,790 128,369,308 
-B1% - 95% 


Sales Tax Division—State Comptroller 
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THEN BUY 


full information. 


profit and low overhead. 


404 150th Avenue 


a new business venture without 


Before you buy or incorporate 
talk to Nicklin and Associates. 
Nicklin will guide you and 


show you ways to maximum 


Write or Call Today 


NICKLIN and 
ASSOCIATES 


Madeira Beach, Florida 
Phone St. Petersburg 391-0188 


Many enthusiastic newcomers 


and Florida oldtimers rush into 











“The Voice 
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FLORIDA 
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Orlando, Florida 


* 
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People ... and Changes 








CARL D. BROREIN, SR., chairman of 
General Telephone Co. of Florida, was re- 
elected treasurer, and to the board of di- 
rectors, of the United States Independent 
Telephone Association. 

MAX. E. WETTSTEIN, president and 
general manager of Florida Telephone 
Corp., has also been elected to the board 
of directors. 


New president of the Florida Automo- 
bile Dealers Association is GORDON 
THOMPSON, of Gordon Thompson Chevy- 
rolet, Inc. in Jacksonville. Thompson suc- 

: ceeds FRANK S. EDE- 
LEN, of the Frank Ede- 
len Buick Co. of Miami. 

Also elected were: 
DON SCHULSTAD 
Northside Rambler Co., 
Tampa, vice president 
and HOWARD A. MIT- 
CHELL, Mitchell Motors, 
Inc., Pensacola,  secre- 
tary-treasurer. 

The annual FADA convention was held 
recently in Fort Lauderdale. 





Thompson 


JAMES F. HEALEY, general manager 
of the Minneapolis-Honeywell Aeronauti- 
cal Division in St. Petersburg, has been 
named divisional vice president. Prior to 
becoming general manager of the Florida 
facility in 1957, Healey was director of 
advanced planning and research for Hon- 
eywell’s Military Products Group in Min- 
neapolis. 


ALLAN L. MINK has been named as- 
sistant to the president of the Dextra 
Corp. He will assist in launching national 
distribution and sale of Dextra Fortified 
Sugar, the company’s refined white sugar 
to which vitamins and other nutrients have 
been added. 

JOSEPH SOKODICH is now treasurer 
of the Miami-based firm. 


ORRA G. DRAKE has been elected vice 
president of Jordan Marsh, Florida. The 
firm operates department stores in Miami 
and Ft. Lauderdale, with an Orlando store 
scheduled to open in Fall 1962. 

Drake, who joined Jordan Marsh in 
1959, will direct operations and person- 
nel of all three stores. 


WALTER E. HANE has joined Ortron- 
ix Incorporated as project engineer. He 
will be in charge of the 
telemetry group of the 
Orlando firm. 

Hare was previously 
a group engineer with 

Martin-Orlando, where 
he was responsible for 
the development and ap- 
plication of the Pershing 
2 missile airborne telemetry 

Hane and signal conditioning 
equipment. 

Hane has also been with the engineering 
staff of the Ford Motor Co. 
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Chemex Industries, Inc., of Tampa, has 
appointed JOHN M. GODVIN vice pres- 
ident in charge of sales, and STEVE P. 
THEO vice president in charge of re- 
search and production. Godvin was form- 
erly with Pitney-Bowes of Stamford 
Conn. Theo was technical director. 

FOSTER ALDRIDGE, formerly secre- 
tary, was promoted to secretary-treasurer. 


ROBERT J. TELFER has been named 
district manager for Walgreen’s Florida 
district. He will have offices in Tampa 
and succeeds MILTON H. HODGKIN- 
SON, who has been appointed a regional 
director, heading five southern districts 
and Puerto Rico stores. 


Airpax Electronics, Inc., of Ft. Lauder- 
dale, has named Dr. PALMER HUNT 
CRAIG to the new post of director of re- 
search. Previously a consultant to Air- 
pax, Craig was also a professor of en- 
gineering and director of electronics re- 
search at the University of Miami. 


ARTHUR L. WEST has joined Well- 
man-Lord Engineering, Inc., of Lakeland, 
and will manage the highway division. 

West recently retired, 
after 30 years of service, 
from the Florida State 
Road Department. He 
was assistant state high- 
way engineer in charge of 
» planning and engineering 
' prior to his retirement. 
| West is currently di- 

recting the design of two 

sections of the Florida 
turnpike extension between Wildwood and 
Ft. Pierce. 





West 


BOLIVAR HYDE, of Lakeland, has 
been named manager-director of the 
newly-created Florida Concrete Pipe In- 
stitute. Hyde has been executive director 
of the Peace River Valley Water Con- 
servation and Drainage District since 
1959. He has also been director of the 
Central and Southern Florida Flood Con- 
trol District. 

The Florida Concrete Pipe Institute is 
composed of several leading concrete pipe 
manufacturers in Florida and has offices 
in Lakeland. 


Marolf Hygienic Equipment Co., of 
Clearwater, has appointed CHARLES 
HARVEY assistant chief engineer and co- 
ordinator. Harvey was previously an es- 
timator for a general construction firm in 
Nashville, Tenn. 

The company manufacturers and _in- 
stalls super-aeration sewage plants based 
on the aerobic digestion principle. 


CLAUDE T. CASON, first vice presi- 
dent of Knight Brothers Paper Co. will 
direct the marketing headquarters of the 
company at Jacksonville. Marketing head- 
quarters will include all divisions of 
Knight Brothers Paper Co. and its sub- 
sidiaries. 





RICHARD C. STRICKER is manager 
of Range Bases for Pan American World 
Airways’ guided missiles range division. 
He will supervise the missile-tracking is- 
land bases on the Atlantic Missile Range 
and will direct the maintenance and sup- 
port of a chain of satellite sub-bases along 
the Florida east coast. 


R. Y. PATTERSON, JR. has _ been 
named general attorney for the Houston 
Corporation and its subsidiaries. Patter- 
son has been associated 
with the Houston Corp. 
since 1959, as assistant 
secretary and_ treasurer. 

Patterson is a member 
of all Florida state courts, 
the northern and _ south- 
em district of Florida U. 
S. Courts, the Fifth and 
District of Columbia U. 
S. Circuit Courts of Ap- 
peal, the U.S. Supreme Court, and _ is 
a practitioner before the Interstate Com- 
merce Commission and the Federal Power 
Commission. 


Patterson 


NORMAN A. CORTESE has _ been 
named to an executive post with The 
Cantor Co., in Miami. Cortese, who was 
formerly associated with Lefcourt Realty 
Corp. as director of land planning, en- 
gineering and development, will serve in a 
similar capacity with The Cantor Co. He 
will be in charge of planning the develop- 
ment of Cantor properties at Hollywood, 
Boca Raton and Gainesville, and will also 
handle studies and recommendations on 
future property acquisitions. 


The Florida Bottlers of Carbonated Bev- 
erages has re-elected its entire slate of 
officers to a second term. Renamed to 
office were: DON E. HAWKINS, Coca- 
Cola Bottling Co. in Fort Myers, presi- 
dent; D. BALIN SMITH, Pepsi-Cola Bot- 
tling Co. in Miami, vice president; and 
HARRY L. ROBINSON, Coca-Cola Bot- 


tling Co. in Pensacola, secretary-treasurer. 


Palmannes, Inc., a company developing 
land holdings in south Dade County and 
the Florida Keys, has named CHARLES 
R. ASHMANN, Miami attorney, as pres- 
ident. 

Ashmann, a former special assistant at- 
torney general of Florida, has served on 
the Washington staff of Senator George 
Smathers. 


CHARLES PARRISH, of Orlando, has 
been elected president of the Florida Mo- 
tel Association. Five regional vice presi- 
dents were also elected. They are: 
GEORGE CONSTANCE, Pensacola; 
EARL MICHLER, St. Augustine; CHUCK 
PECK, Winter Haven; JIM HANNGA- 
FORD, Sarasota; and FRED DANKER, 
Miami. MRS. RUTH FREY, Winter Haven, 
is secretary; MRS. EVALFELTS, Palatka, 
corresponding secretary; and DAVID WIL- 
LIAMS, Orlando, treasurer. 
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WALTER ETLING has resigned as ex- 
ecutive vice president of the Allen Morris 
Co. to form the Walter 
Etling Co. in Miami. Et- 
ling is also a former vice 
president “of the Keyes 
Co., and has figured in 
several multi-million dol- 
lar commercial real es- 
tate deals during the past 
several years. 

Etling said the newly- 
formed company plans 
to devote its time to commercial invest- 
ment counselling, special projects and site- 
acquisition activities. 





Etling 


C. E. LANCASTER has joined the con- 
centrate sales staff of Ben Hill Griffin, Inc. 
in Frostproof. Lancaster, who has had 
many years of experience in the concen- 
trate field, will assist George Wetmore in 
the Frostproof offices. 


General Capital Corporation, a division 
of Walter E. Heller and Company, has 
elcted SAUL COHEN assistant treasurer. 
Cohen was previously with a C.P.A. firm. 


OSCAR R. KREUTZ, chairman of the 
board and president of First Federal Sav- 
ings and Loan Association of St. Peters- 
burg, has been elected president of the 
Florida Savings and Loan League. T. 
WADE HARRISON, president of First 
Federal Savings and Loan Association, 
Gainesville, is first vice president; and 
GEORGE B. PRESTON, president of 
West Palm Beach Federal Savings and 
Loan Association, is second vice president. 


DAVID O’SHEA has been appointed 
general manager of Radio Station WINQ. 
The Tampa station is owned and operated 
by Rand Broadcasting Co. 

O’Shea spent 10 years 
as manager of the re- 
lations department of 
WEED-TV in New York. 
Prior to joining WINQ, 
he was general manager 
of WMUR-TV in Man- 
chester, N.H. O'Shea al- 
so handled local and 
national sales for the 





O'Shea 


Miami News before going to New York. 


WALTER G. CUSHING, manager of 
the Pensacola office of the Miami-based 
J. I. Kislak Mortgage Corp. of Florida, 
has been elected asistant vice president 
of the firm. Cushing joined the firm as 
manager of the Pensacola office last June. 


Anaconda American Brass Co. has 
opened a new sales office in Tampa, ac- 
cording to FRANK C. WOOD, JR., dis- 
trict sales manager. 


W. SCOTT CHRSTOPHER, general 
manager of the Greater Tampa Chamber 
of Commerce, has been elected president 
of the American Chamber of Commerce 
Executives. Christopher has been general 
manager of the Greater Tampa Chamber 
of Commerce since 1951. 





JOHN A. SULLIVAN is now resident 
general manager of the Florida Cable- 
vision Corp. The Vero Beach firm recently 
became a subsidiary of International Cable- 
vision Corp. 

T. K. POLLOCK, has resigned as pres- 
ident and general manager of Florida 
Cablevision, but remains a director of In- 
ternational Cablevision Corp. 

ROBERT McFARLAND is now man- 
ager of Florida Cablevision’s Ft. Pierce 


office. 


E. S. SIKORA is president of Chemtron 
Engineering Corporation, a new Lakeland 
firm offering consulting and supervisory 
services and engineering design and con- 
struction work to chemical processing in- 
dustries. 

Executive vice president of the new 
firm is E. WYLLYS TAYLOR. Both offi- 
ers have had considerable experience in 
the phosphate, mineral and chemical in- 
dustries. Sikora has been vice president of 
Wellman-Lord Engineering of Lakeland. 
Taylor was project manager and assistant 
plant manager for Virginia-Carolina Chem- 
ical Corp. 


WILLIAM J. NEVILLE has been elec- 
ted vice president in charge of sales of 
Florida Drum Co., Inc. 
Nelville has been with 
the Pensacola firm for 
about four years. He was 
most recently sales man- 
ager. 

Prior to joining Florida 
» Drum Co., Neville was 
connected with Rheen 
Manufacturing Co. in 
Baltimore, and U. S. 


Neville 
Steel Products Co. in Delair, N. J. 


HOWARD J. MURPHY, 
of American Title Insurance Co., was 
named to the FHA committee of the 
Mortgage Bankers Association of America, 
during a recent national convention in 
Miami. 

Murphy, formerly with the company’s 
Fort Lauderdale officers, recently trans- 
ferred to the home office in Miami. 


vice president 


J. T. SPENCER has been promoted to 
vice president of U.S. Amalgamated Con- 
structors, Inc. Spencer has been with the 
Tampa general contracting firm since 1960. 
In addition to his new duties, he will be 
in charge of all constructions operations 
for the company. 


The Florida Trucking Association has 
elected WILLIAM J. DOERR, president 
of Doerr’s Trailer and Equipment Co. of 
Orlando, president. He succeeds J. J. 
REARDON, president of Tamiami Trail 
Tours Inc., of Tampa. 

Also elected were: GEORGE D. JOY- 
NER, R-C Motor Lines Inc., Jacksonville, 
first vice president and LESTER COT- 
TON, Winn-Dixie Stores, Jacksonville, 
second vice president. QUINN R. BAR- 
TON, JR., Quinn R. Barton Co., Jackson- 
ville, is treasurer and SIDNEY ALTER- 
MAN, Miami, is corporate secretary. 
CHARLES GERTNER, eine is 
genera] manager. 





PENSACOLA 
EXECUTIVE HOME 


Owner transferred, must 
sell charming colonial design 
home in Cordova Park. 

Less than one year old, fea- 
tures deluxe kitchen with 


dishwasher . . . Master suite 
with sliding glass doors to 
patio. . . two baths. . . birch- 
paneled family room. . . Two- 
car garage . . . Other luxury 
features. 


Geo. Jablin HEmlock 4-1852 
761 Nagel Dr. Pensacola, Fla. 














COMPLETE PROFESSIONAL 
INSURANCE SERVICE . . 


Profit Sharing Pensions 
Executive Compensation Plans 


CASI 


Consulting & Actuarial Services, Inc. 
330 West Platt, Tampa 6, Florida 
Phone 255-0041 








ABACUS 





MANAGEMENT ENGINEERS 
Phone 533-5755 Bartow, Fla. 
Write for free copy of “ABACUS, a 
detailed description of our services 








New Steel Drums of all types—tight 
head or full open head—black steel 
or galvanized—lined or unlined— 
with fast, dependable service to 
YOUR plant. 


FLORIDA DRUM 
COMPANY, INC. 


Pensacola, Florida 
P. 0. Box 1951 Phone: HEmiock 8-7521 














INDUSTRIAL © AERIAL © ADVERTISING 


SANDY |GANDY 


hotagraphy 


238 E. Davis Blvd. © Tampa, Fla. 
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* Your Men on the Way Up 
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From 


Do all your business gift buying right here and now. 
attractive, hand signed gift cards to arrive before Christmas. 


Gift Announcement Cards Should Be Inscribed . . . 


Perfect business gift... Make it a... 


Gamage 
cred 


MAGAZINE 


Dal | 

















SS Rates 


For Four Gift Subscriptions . . . Note—if less than four —each $3 


By Any Standard FLORIDA TREND is the Perfect Gift That 
Reminds Your Friends All Year of Your Best Wishes For Them... 


Name 





Address 





City State 





Company 





Title 





® Branch Offices * Customers 
® They will All Enjoy TREND! 


Name — 





Address 





City State 





Company 





Title 





We will mail 


$9) 50 hy 12 Months Gift 
USEFUL! WANTED! PROFITABLE! INTERESTING! 
ENJOYABLE! TASTEFUL! REASONABLE! APPRECIATED! 


SS SSS SSS SSS SSS BS SSS SS SSS SSS SST SS SS Se ee ee eee 
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(to assure correct spelling, please print clearly) 

















0 Payment of $. 1 








Your Name Title 
Company 

Address 

City Zone State 
Mail to: 


d () Bill me later 





FLORIDA TREND — P.O. BOX 150 — TAMPA, FLORIDA 


(List additional gift orders 
on a separate sheet) 








Trade Calendar 





DECEMBER 


Institute of A Pp Sci , 4-6, Orlando 
(300). Contact: George Pfaff, The Martin Co,, 
Orlando. 


Florida Council of 100, 8, Orlando (150) Con- 
tact: F. O. Dickinson, Harvey Bidg., West Palm 
Beach. 





Fla. Executives, 26-30, Yankee Clipper Hotel, 
Ft. Lauderdale (45). Contact: Alan Bland, Gill 
Hotels, Ft. Lauderdale. 


Street and Lighting Committee, Edison Electric 
Institute, nds, Tampa (75). Contact: Jimmie 
Blanton, Tampa Electric Co., P. O. Box 111, 
Tampa. 


JANUARY 


Fila. Dental Society Workshop, 1-3, Tampa (60). 


Educational Television, $.E. Region, 8-9, Or- 
lando (250). Contact: E. F. Edmunds, Dir., Ed- 
ucational TV, Central Fla. East Coast. Board 
or Public Instruction, Orlando. 


Central Fla. Industrial Management Club 
Clinic, 15, Orlando (125). Contact L. Dean 
Mather, 1321 E. Pine St., Orlando. 


Purchasing Agents Assn. of Fla., 18-20, Jack- 
sonville (125). Contact: H. T. Davis, 1409 Bea- 
ver St., Jacksonville. 


Fla. State Poultry Producers Assn., 19-20, 
Orlando (250). Contact: Wilfred Hedges, 227 
Blossom Lane, Winter Park. 


Fla. Sheriffs Assn., 24-26, Jacksonville (200). 
nee: Dale Carson: Court House, Jackson- 
ville. 


National Concrete Contractors Assn., 24-27, 
Galt Ocean Mile Hotei, Ft. Lauderdale (150). 
Contact: David S. Searles, Galt Ocean Mile 
Hotel, Ft. Lauderdale, Fla. 


American National Cattlemens Assn., 24-28, 
Tampa (2500). Contact: Ralph Cumner, Illinois 
Grain, Tampa. 


Newspaper Purchasing Agents Assn., 25-27, 
St. Petersburg (100). Contact: Eugene Parrish, 
St. Petersburg Times, St. Petersburg. 


Fla. Chapter, International Grapho Analysis 
Society, Inc., 27-28, Orlando (75). Contact: L. 
Dean Mather, 1321 E. Pine St., Orlando. 


National Assn. of Broadcasters, Board of 
Directors, 29-Feb. 2, Far Horizons Hotel, Sara- 
sota (125). 





Go * 
Escorted and 
Personally- 
Planned Tours 


Drive Yourself 
Plans 


EUROPE 


also offers independent and 
supervised tours to: 


‘Round the World South America 
Alaska Western U.S. and 
Caribbean Canadian Rockies 
Mexico Hawaii 


See your club for full details 


PENINSULA MOTOR CLUB 
203 Marion St. 
Phone 229-9321 Tampa, Fila. 
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A RIFT BETWEEN GOV. FARRIS BRYANT AND 
SECRETARY OF STATE TOM ADAMS appears to 
be widening. The sharpest clash developed over 
Bryant’s plan to pledge student fees for bonds to 
finance university buildings. The new bond plan 
would finance construction of academic buildings pre- 
viously financed by general tax revenue through ap- 
propriations by the Legislature. With present uni- 
versity enrollment of 27,384 expected to jump to 
44,240 by 1970-71 and climb to 90,580 by 1980-81, 
educators fear lawmakers will find in the new bond 
plan a way to avoid voting tax funds for academic 
buildings. 

Adams contends student fees will be needed to 
build dormitories and other student facilities if in- 
creased enrollment is met and that the fee fund will 
not be adequate to finance required classrooms. He 
also believes that the governors proposal would 
“clearly usurp the constitutional authority of the Leg- 
islature and would, in effect, obligate the Legislature 
in the future to make such appropriations as would 
be necessary to repay both the principal and the in- 
terest on the bonds.” 


STATE TEACHER RETIREMENT SYSTEM ASSETS 
total $124.9 million, up 15 per cent over last year, 
the annual report shows. Now drawing $655,000 a 
month in pensions are 4,200 retired teachers. Mem- 
bers of the retirement system have accumulated $110 
million through contributiens but the state matches 
funds only to meet pension obligations as they come 
due. Loss of interest from investment of matching 
funds results in increased appropriations, the report 
shows. 


STATE ROAD CONSTRUCTION HAS DROPPED 
from $10 million to $5 million a month as a result 
of a 1961 law recommended by the current Road 
Board. The law requires all rights-of-way to be ac- 
quired before a road can be started. Gov. Bryant 
still believes it is a good law and that counties must 
move faster to obtain rights-of-way. The Road De- 
partment in November reported $21 million ready 
for highway construction that must await rights-of- 
way acquisitions. 


AN IMPROVED STATE REVENUE OUTLOOK has 
encouraged Gov. Farris Bryant to predict that much 
of the state’s building program can be financed with 
current income. State Comptroller Ray Green is fore- 
casting revenues of $764.6 million for the biennium 
beginning last July 1, including $2.9 million carried 
over from the previous biennium. The Legislature 
authorized spending of $768.7 million, including $36 
million in buildings. Green reported revenues for the 
first quarter up 2.8 per cent over the same period 
last year. Sales tax proceeds were up 2.7 per cent, 
racing tax receipts up 36.2 per cent and cigarette tax 
receipts up 12.1 per cent. He estimates sales tax 
income will be up six per cent for the first year of 
the biennium ae up eight per cent for the second 
year. 


ONCE INFAMOUS FOR ITS SWEAT BOXES AND 


CHAIN GANGS, Florida prisons are now being 
studied as models by other states and Canada. 
Georgia and Alabama are interested in the 
penal division’s new job classification and pay 
scale. North Carolina is studying the education pro- 
gram at Apalachee Prison for youthful offenders and 
the Avon Park minimum security facility. Canadian 
representatives toured the State Prison at Raiford 
to view pre-formed concrete construction of a new 
building designed to house 1,200 convicts, ranging 
from maximum to minimum security. 


FLORIDA IS ON THE THRESHOLD OF AN UN- 


PRECEDENTED ECONOMIC BOOM, stemming 
from expansion of Cape Canaveral for U.S. moon 
flights and other space missions, according to Gov. 
Bryant. Aerojet Corp. has leased more than 75,000 
acres in South Dade County for a possible fuel 
and testing facility which would mean a $75 million 
annual payroll. U.S. Army Corps of Engineers is 
moving forward in acquiring 73,000 acres north and 
west of the Cape for the National Aeronautics and 
Space Administration, absorbing thousands of acres 
of rich citrus land, bathing beaches, several unincor- 
porated towns and some 200 homes. FLORIDA 
TREND will carry a comprehensive special report on 
this subject in the January, 1962 issue. 


BRITAIN IMPORTS CUBAN GRAPEFRUIT during 


the annual Oct. 1 — March 1 period that Florida 
grapefruit is banned, according to Gov. Bryant, who 
has opened a new drive to end the restrictions on 
F title citrus. He disputed England’s claim that if 
Florida were granted unrestricted access to the 
British market, the British West Indies could not 
dispose of its citrus crop. He said the BWI can't 
supply its own domestic market. 


THE U.S. BUDGET BUREAU has released the 


$195,000 earmarked by Congress for a new feasibility 
study of the Florida cross-state barge canal. The 
Army Corps of Engineers hopes to have the study 
complete in time for project funds to be included in 
the fiscal 1963 budget, if the report is favorable. 
These funds probably would be for pre-construction 
planning rather than actual construction. The long 
proposed facility would extend from the Gulf coast 
at Yankeetown to a junction with the St. Johns 
River at East Palatka. 


A 50-ACRE RICE CROP at the edge of the Ever- 


glades near Fort Myers exceeded expected growth 
and development and may point the way for rice 
growing in the vast swamplands where oldtimers 
say it was once grown successfully for home con- 
sumption. On another new agricultural front U. S. 
Rep. Paul G. Rogers forecasts development of a $108 
million sugar cane industry with 200,000 acres in 
early prospect. Cuban exiles are helping harvest cane 
in the booming sugar bow] where a $100 million in- 
dustry expansion program is being pushed. 











DixiRib 
PERMA-COLOR 
PANELS 


ADD NEW BEAUTY AND VERSATILITY 


TO DIXdSTEEL BUILDINGS 


Your DIxIsTEEL Building can be as bright and colorful as you 
want it. Six modern, compatible colors offer unlimited design 
possibilities. A two-coat baked-on vinyl enamel finish over a 
primer coat adds years of life and reduces maintenance. 


Choose from 1200 basic designs in the DIXISTEEL line—any 
: size or type with 4:12 or Lo-Line 
14:12 roof pitch. All are clear-span. 


The distinctive design of DixiRib Panels not only 
adds beauty, but provides greater strength, 
rigidity, and improved drainage to DIXISTEEL 
Buildings. Unsightly overlapping is eliminated. 


SIX BEAUTIFUL Contact Your Nearest Dealer or Mail This Coupon 


COLORS 


ae Blue 
> Green 
+> Coral 
> White 
+> Gold 
+> Gray 


Free Estimates... No Obligation...Cheaper than Rent...10 Years to Pay 
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Atlantic Steel Co., P.O. Box 1714, Atlanta, Ga, 7 
Please send me data and information 
on DIXISTEEL Buildings 

NAME 
COMPANY. 
STREET ADDRESS, 
CITY. 
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Steel Building Division 


Atlantic Steel Company 


P.O. Box 1714, Atlanta 1, Georgia ¢ TRinity 5-3441 


SEE YOUR 


NEAREST 


BUILDING DEALER 


ALABAMA 
Anniston 
The Concrete Products 
Cc 


o. 

520 W. 2Ist St. 
Birmingham 

Atlantic Steel Company 
Steel Bidg. Division 
4230 Ist Ave., South 
Dothan 

Hollis & Spann 

203 Montezuma Street 
Huntsville 

Putman Construction Co. 
3024 University Dr., N.W. 
Montgomery 

American All-Steel Bidgs. 


Piedmont 

Ellis-Allen Tractor Co. 
104 N. Main Street 
Tuscaloosa 

Charles Temerson & Sons 
2104 4th Street 


DELAWARE 
Wilmington 

O'Neill, Inc. 

108 N. Madison St. 


FLORIDA 
Gainesville 
H.A. Lee Steel Co. 
1800 N.E. 23rd Blvd. 
Jacksonville 
Clyde Knowles, Contr. 
5301 Old St. Augustine 

Rd. 


Largo 

Bailey Builders, Inc. 

420 Indian Rocks Road 

Ormond Beach 

Tom Daugherty Steel 
Bid 


igs. 

666 Buena Vista Ave. 
Panama City 

Brayshaw Associates 
1904 Lisenby Ave. 
Rivera Beach 
Wambaugh Steel Bidgs. 
333 Linda Lane 
Sarasota 

Atlas Const. Inc. 

5828 Midnight Pass Road 
Tallahassee 

J. H. Dowling & Son 
705 W. Madison 
Tampa 

Atlantic Steel Co. 
4126 N. Armenia Ave. 
Winter Park 

R & W Constr. Co. 
666 Clay Street 


GEORGIA 
Albany 
Dixie Construction Co. 
216 S. Mock Road 
Athens 
Evans & Mitchell 
1930 W. Broad St. 
Atlanta 
Atlantic Steel Co. 
Steel Bldg. Division 
1300 Mecaslin St., N.W 
Augusta 
M. H. McKnight & Son 
Const. Co. 
1490 Wrightsboro Road 
Brunswick 
F & H, Inc. 
P. O. Box 960 
Buchanan 
Buchanan Const. Co. 
Carroliton 
Harrison Engineering Co. 
Longview & South Sts. 
Columbus 
C & B Const. Co. 
4386 Macon Rd. 
Dalton 
Smith & Wrinkle 
902 Hamiiton St. 
Savannah 
Savannah Iron & Fence 


Realty 


Corp. 
East President St. Ext. 


Macon 

Dixie Metal Com 
2014 Riverside Drive 
Thomasville 

H & H Constr. & 

P. O. Box 576 —_ 
Waycross 

Robert A. Sasser 
1708 Marshall Dr. 


KENTUCKY 
Louisville 
Louisville Bridge & Ira 
1101 W. Oak oF 
Sturgis 
M & W Company 
Highway 60 N 
MARYLAND 


Hagerstown 


Callas Contractors, Inc, 
P. O. Box 1065 


MISSISSIPPI 
Gulfport 
Roy Anderson 
General Contractor 


NORTH CAROLINA 
Asheville 
S. D. Fortson Company 
184 Macon Avenue 
Charlotte 
Roebuck Bidgs. Co. 
2400 Wilkinson Blvd. 
Winston-Salem 
True Wall Steel Co, 
738 East 28th St. 


SOUTH CAROLINA 
Charleston 
C.C. Rhodes Lumber 
441 Maybank Highway 
Columbia 
Roebuck Bidgs. Co. 
726 S. Ediston Ave. 
Roebuck 
Roebuck Bidgs. Co. 
Highway 221 


TENNESSEE 

pee q 
Southern Sales & Expor 

Co., Inc. 

627 Shallowford Rd. 
Clarksville 

Thomason & Reece 
College at Second St. 
Columbia 

L.S. White & Co. 
1118 S. Garden 

Dyer 

Stockton Iron Works 
Highway 45W, North 
Greenville 
Hamlin-Aliman l|ron Wi 
Laurel Street 
Humboldt 
Lashlee-Rich Lumber 
1100 W. Main St. 
Knoxville 

Pip’s Iron Works, Inc. > 
6002 Kingston Pike 
Memphis 

Cassidy Const. Co. 

801 Roland St. 
Nashville 

Thomason & Reece 
416 Brewer Drive 
Kingswood Park 


TEXAS 


Austin 

Steel Product Sales of 
Texas 

311 W. 7th St. 

Houston 


Crown Metal Bidgs. 
7251 Edna 


VIRGINIA 
Portsmouth 


James T. Copley, Inc. 
2618 New Suffolk Hwy. 


WEST VIRGINIA 
Beckley 
Meadows Lumber Co. 
701 S. Eisenhower Dr. 
Princeton 
Snidow Steel Bidg. Co. 
106 N. 5th St. 











